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When Disaster Strikes: A New Guide to Crisis Management
is a brand-new study from the Foundation for Public
Affairs. With bloggers, the 24-hour news cycle and the
Internet transforming how crises happen, it is a valuable
primer to help public affairs managers understand how
companies can manage, and successfully emerge from,
crises.

The report includes insights from a range of corporate
practitioners and other experts from leading companies.
It offers timely advice on

v Preparing for a crisis
v Understanding key public affairs strategies
v Understanding the role of new media

v Rebuilding corporate reputation
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