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43%
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86%

Online display advertising (purchasing from an ad
exchange across multiple websites)

Music stream advertising (e.g., Pandora, Spotify)

Digital news publication advertising or sponsored content
(e.g., POLITICO, CNN, The Hill)

Search advertising (e.g., Google, Bing)

Google Display ads

Twitter advertising

Facebook advertising or promoted posts
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None. We don't have a set
budget.

Less than $10,000 a year

$10,000–$50,000 a year

$50,000–$150,000

More than $150,000
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None. We don't have a set
budget.

Less than $10,000 a year

$10,000–$50,000 a year

$50,000–$150,000

More than $150,000
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Revenue raised

Likes, retweets or shares

Views

Action conversions

Clicks

Impressions
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67%

53%

Revenue raised

Likes, retweets or shares

Views

Action conversions

Clicks

Impressions
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http://pac.org/comms/a-brief-guide-to-digital-media-advertising-terms
http://pac.org/news/comms/four-big-trends-digital-public-affairs-advocacy
http://pac.org/Why-LinkedIn-Should-Be-Part-of-Association-Strategy
http://pac.org/top-association-examples-using-twitter-public-affairs-government-relations-csr/
http://pac.org/comms/top-corporate-examples-of-using-twitter-for-public-affairs-government-relations-and-CSR
http://pac.org/members-114th-united-states-congress-snapchat-account/
http://pac.org/three-effective-ways-use-storytelling-public-affairs/
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