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Using Social Media for 

Advocacy
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Top Five Reasons to Use Social Media

1. Engage with Grassroots Advocates: Give/get source material.

2. Thought Leadership: How we give back, how we’re excellent, 
and why it matters.

3. Engage with Key Contacts: Correcting the record and 
influencing the debate.

4. Get the Latest: News often hits social before the home page.

5. Social Listening: See and hear how your issues are discussed in 
the digital town square.  
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Engage With Advocates

Digital Advocacy



Engage With Advocates
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Thought Leadership

Digital Public Affairs

Evergreen “Today Peg”



Thought Leadership
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Repurposing Earned Media

Offering Solutions



Engaging With The Media/Key Contacts
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Engaging With The Media/Key Contacts
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Get The Latest
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Social Listening
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Virtual Policymaker 

Engagement
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Virtual Legislating
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Virtual Advocacy Days 
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Virtual Advocacy Training 



1. Social media will continue to be a tool leveraged by organizations 

2. Offline meetings and engagements with legislators should have an online component 
or move to virtual

3. Organizations will have hybrid, VR, or fully virtual events in the future 

4. Digital natives will oversee major institutions and will engage their constituents digitally 

5. When done properly digital tools can help foster deeper relationships, map influencers 
and explain complex issues

Future Trends
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