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Social media doesn't work if you're

just throwing s**t at your audience in
the hope that some of it will stick.

There are other ways to use social
media for digital advocacy.



You can listen.



You can learn.



You can reach people.



You can engage.



You can move™ people.



* before trying to move people and
opinions with social media, start by
listening, learning and engaging.



What are the b things you need to
maximise your advocacy impact with
social media?



The right channels.






The right content.



Push / Pull.



A community.
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*how to build a movement in a digital ocean



The right metrics.
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Reference links:

https://www.reddit.com/r/IAmA/comments/gbydck/we are photonics_scientists here to _answer_ your/
https://vimeo.com/595776790
https://stella-photonics.com/

https://twitter.com/TerryReintke/status/1391082160568905730
https://www.linkedin.com/company/epic---european-photonics-industry-consortium/
https://twitter.com/theleafystreet

https://therightstreet.digital/thedscale/
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