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"My desire to be well-informed is currently

at odds with my desire to remain sane.”
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How would you define
“digital advocacy™?



We love you @Ryanair marketing

We are asking all Ryanair
passengers to sign and e-mail
Minister Marton Nagy today
and call on him to reverse this
idiotic and damaging tax on

Hungarians.

Yours sincerely,
The Ryanair Team

E-mail Minister
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Communications/PR/diplomacy-driven Legal/technical/science-focused




PUBLIC

RELATIONS

Ak

Brand’s connection to public Issues that concern the public directly
Mostly push campaigns Pull constituents/grassroots/influencers

Campaign & promote Conversations + inform
Aim to control the conversation Coalitions to enhance credibility

Direct influence Persuade stakeholders, often indirectly

https://www.linkedin.com/pulse/public-affairs-relations-lynn-lowe/




Valuing Support Activities

Donating
o professional services Org%??:\ g‘:esf_,‘ﬁ
@ Donating blood Requesting donations
®
to support a cause
Contacting political Recruiting others
onrepgsgegtati\f:s © 1 to sign a petition @
Taking part in a event @ | Witing about ® others contac% )
cause onblog political reps
) ‘ Sendl rsonal
=) Donating Spasomeonmg \ nﬂn }..
money financially Talkmg toothers
@ Volunteering time Inviting others to join
‘ ‘cause on Facebook
Asking others to
add logo to Facebook
Learning more
O about the issue o"ﬁ“&"ﬁ,‘fg use logo
\
Attending event
as bystander @ ‘
Donating clothing
® and personal items ;ign tion
Buying products
® from oonﬂ'?ans that Forwarding e-mail to others
support the cause P Joining cause group on Facebook
Posting cause logo on Facebook

Low_: Involve ment% High
-
o




Your “client”

Home About Us News Contact

Our Members
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client”




6-step digital advocacy pl

1. Objectives
O 3 main advocacy goals
O 3 main SMART communication objectives (‘success’)




S

Specific

State what you'll do

Use action words

Measurable

A R T

Achievable Relevant Time-bound

Provide a way to
evaluate

Use metrics or data
targets

Within your scope Makes sense within State when you'll get

‘ your job function it done
Possible to accom-

plish, attainable Improves the Be specific on date
business in some or timeframe
way




What could be...
e 3 main advocacy goals and
e 3 comms objectives for MME?



6-step digital advocacy pl

1. Objectives
O 3 main advocacy goals
O 3 main SMART communication objectives (‘success’)

2. Audience & Intelligence
o Define & map stakeholders and audience (incl. their position)
o ldentify policy influencers, journalists, multipliers
O Public sentiment analysis




Action
Center

Account

?

Help

Center

@ www.fiscalnote.com

@, "body cameras"

H 1637 .

Basic Information

Title
An Act Relative To Police Equipment

Description

By Mr. Tucker of Salem, a petition (accompanied by bill, House, No. 1637) of
Paul Tucker and others for legislation to allow for police body cameras. The
Judiciary.

Bill Sponsors
orimary i rs - Paul Tucker

Categories
Law Enforcement & Public Safety, Legal Affairs

Bill Texts
Curre...
Related Bills

Across Chambers (Current Session) (0) +

No Similar Bills Detected.

Session Tools

189th Legislature (2015-2016)

FiscalNote Forecast

Pre-Floor

Pre-Floor Distribution Over State

2% 48.5% 95%
The language in this bill has little positive effect

A number of assorted factors make this bill slightly more likely to pass
n A sponsor sits on the referred committee

The primary sponsorship effect is indeterminate

There are no cosponsors to support the bill

Floor

Floor Distribution Over State

https://pac.org/eur/government-relations-tracking-analytics-tools-for-eu-public-affair:
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https://pac.org/eur/government-relations-tracking-analytics-tools-for-eu-public-affairs/

@ PUbllC Aﬂ—'airs CounCi[ EXPERTISE EVENTS MEMBERSHIP RESEARCH JoBS

The Best Government Relations Tracking and
Analytics Tools for European Public Affairs

Last updated 27 January 2021

As the public and government affairs function has become more professional and data-driven, a

number of companies and tools have appeared on the European scene.

Their mission: to help lobbyists, regulatory managers and corporate affairs professionals track,
monitor, analyze, log events and trends, and/or connect and engage with policymakers at EU

institutions, government officials at local or national level, and stakeholders at large.

Below is a non-comprehensive list of tools/companies offering digital public affairs tools of some
kind. If you run a service that should be on this list, let us know and we'll update it.

Important: Tools are listed alphabetically. The blurbs were given to us or taken from the respective
companies’ websites, without any comment or evaluation from us. We only include social media
tracking tools that have links to government or corporate affairs, or Europe.

Content:

Borealis

DeHavilland EU Monitoring
Dods Monitoring

Elif Lab

EU Insider

Ell MAanitar

https://pac.org/eur/government-relations-tracking-analytics-tools-for-eu-public-affairs/

NEWS

ABOUT

Q



https://pac.org/eur/government-relations-tracking-analytics-tools-for-eu-public-affairs/

B Very favourable M Mainly favourable ™ Neither/nor Il Mainly unfavourable M Very unfavourable [ Don’t know
1 ]
I

I TR Genetically modifie
' Animal health | P pIQRES > .
e and pesticides | | organisms

[ — .7 e - 1
| Pharmaceuticals |

I MORI
peos Base: Allwho have heard of animal health (57), crop protection & pesticides (60), GMOs (60) and phamaceuticals (57), 2015

Reputation Centre




Strongest cosponsoring relations amongst

SRR EP AGRI committee members

LEGEND
@ ErP

@® s:0 @ GUE/NGL

RE @D

@ ccr NI

1 Anne Sander

2 Petri Sarvamaa
3 Marisa Matias

4 Paolo De Castro
5 Eleonora Evi

6 Maria Noichl

7 Pina Picierno

8 Daniel Buda

9 Carmen Avram
10 Michal Wiezik
11Juozas Olekas
12 Ivo Hristov
13 Mazaly Aguilar
14 Emmanouil Fragkos

@ GREENS/EFA

Node size

Activity

Source: eulytix.eu




6-step digital advocacy pl

1. Objectives
O 3 main advocacy goals
O 3 main SMART communication objectives (‘success’)
2. Audience & Intelligence
o Define & map stakeholders and audience (incl. their position)
o ldentify policy influencers, journalists, multipliers
O Public sentiment analysis
3. Define channels
o Social media (which?)
O Direct email outreach
o Campaign landing page
o Traditional media




r s
Consumers approach platforms with distinct intents

People come to LinkedIn to achieve their ambitions, not just to be entertained

LinkedIn Facebook Twitter

Be entertained . 8% _ 60% 51%
Improve my financial status - 20% l % 1%
Learn from leaders and experts _ o . :
Manage my life better - . . o 10%
Search for new opportunities _ -
55% 21% 17%

Stay up to date with friends

13% 17%

Q.1 Why do you typically use each of the sites/apps below?




Learn more here about the issue here: Rural Broadband

Home 7/ Advocacy / Action Alerts

Your messages are important.
R RAL B R AD BAN D ° Ask C « Complete your information in the boxes below to send the correct message to
U 0 . On g res‘ your members of Congress and Senators.
p Please consider adding a PERSONAL MESSAGE such as mentioning your

br@ad ba n d Se rvice hometown or telling your members of Congress about how improved rural
broadband would help your farm and community. Then click "SEND EMAIL" to
d ts.

share This Aricle Rural broadband is a critical pathway to global markets for agriculture and other i il

industries. Farmers and ranchers depend on broadband just as they do highways,

railways and waterways.

While most Americans take broadband for granted, 26.4 percent of rural : e - -
_ g d Send an email to your officials with one click!
Americans lack broadband access compared to only 1 percent of urban
Americans, according to the Federal Communications Commission. However, an Title * y
asterisk must be used alongside these figures because the current data and maps
used to assess broadband coverage are flawed and fail to accurately determine
Full Name
broadband access.
Agriculture requires mobile broadband coverage, which allows farmers to be Address
more efficient, economical and environmentally responsible. Broadband

connectivity allows farmers and ranchers to make data-driven business decisions *

Zip city and state not required

and improves sustainability by allowing farmers to apply less water, protect soil

health, plant seeds to achieve optimal yield and reduce environmental impact.
Ask your members of Congress to support:

* H.R. 3369, the Broadband for Rural America Act. This legislation will provide

additional investments in USDA rural broadband programs while prioritizing

rural areas most underserved.

¢ 5.1695 and H.R. 3193, the Eliminating Barriers to Rural Internet Development Send Email =
Grant Eligibility (EBRIDGE) Act. This legislation removes hurdles for

broadband oroiects. includina difficult last-mile efforts that often delav rural

¥ Send me emails about this campaign

v Send me text messages about this campaign
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Email writing for advocacy




Subject: European Mental Health Professionals Association - conference invitation

Dear MEP Smith,

I’'m contacting you on behalf of EMHPA regarding the upcoming ‘The future of brain research
post-COVID-19’ conference.

We'd like to invite you to address the topic of “Why the EU needs to spend more on basic
research”.

| understand you’d need to discuss the invitation with your political group, but we’'d very much
need to receive a reply within a week.

The event will take place online, using Zoom, on 25 March. We very much hope you can accept
our invitation.

Thank you in advance,
[name]




Dear (German MEP),
| am contacting you on behalf of [XY] to propose a short online meeting regarding the

Digital Services Act file. As representatives of retailers and wholesalers in Europe, we are
very keen to exchange views with you or one of your advisors and discuss our comments
regarding the compromise amendments to the draft report.

To get a flavour of who we are, XY is the EU association representing big and small retail,
wholesale and other trading companies in all EU Member States. Our members are both
companies such as Lidl, Carrefour, IKEA, Metro or Amazon as well as national

associations and affiliated federations. Our German members are the associations |[..]
and [...].

I look forward to hearing from you regarding your availability in the next two weeks and
remain at your disposal should you need any further clarifications.
Kind regards,



D101

P

0

o




Draft the first 2-3 paragraphs of an email that you're
sending to an MEP to request a 20-minute online
meeting.

Context: you haven’t yet met this MEP and they don’t

know your client/organization.




6-step digital advocacy pl

4. Content creation & curation

O

@)
@)
@)

Thought leadership content (own & curated)
Visual formats (infographics, videos, memes, articles, webinars)
Find (or create) a community of like-minded individuals
Creative & cutting-edge (AR, VR, PR)




(without getting eaten alive)

| BEAST




3 YouTube ™

IN 160 SECONDS YOU WILL DECIDE HOW THIS STORY ENDS

In 160 seconds you will decide
how this story ends.

P> >l o) 0:01/3:08

The Indoor Generation by VELUX

8,478,776 views * May 14, 2018 iy 84Kk @I 432 & SHARE =; SAVE

The VELUX Group
ym 11.2K subscribers SUBSCRIBE




Andras Baneth
: Public Affairs Council, European office [director], SpeakerHub [found...

. 2w.®

HAUPISIADT g

Inspired by Laura Shields's call for book suggestions, we've created a full SUuRKANP
list and visuals for EU public affairs professionals on what to read during
#lockdownn Enjoy: https://Inkd.infeA9mCsg Public Affairs Council s s e m T
#selfimprovement m FACT s
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lr_’ 9,508 views of your post in the feed
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Relevance

THE MESSAGE SWEET-SPOT




MicroMobility Europe

Create a content plan (5 items):
e Content type
e Target audience

e Channel of distribution
® KPls



6-step digital advocacy pl

4. Content creation & curation
O Thought leadership content (own & curated)
o Visual formats (infographics, videos, memes, articles, webinars)
O Find (or create) a community of like-minded individuals
O Creative & cutting-edge (AR, VR, PR)
5. Implementation
o Who, when, process
O In-house and/or outsource
O Own assets (website, channels), earned/organic & paid




Upwork Find Talent +  Find Work +  Why Upwork ~  Enterprise Q + Search Log In Sign Up

Development &IT  Design & Creative  Sales & Marketing  Writing & Translation ~ Admin & Customer Support More ¥

Join the world's
work marketplace

Find great talent. Build your business.
Take your career to the next level.

Find Talent < Find Work >

Trusted by

B® Microsoft @\ airbnb sissell (9 GoDaddy




POLITICO Enter keyword Q EXPLORE SUBSCRIBE AND MORE -

HOT TOPICS CORONAVIRUS IN EUROPE SILENT KILLERS BRUSSELS PLAYBOOK LONDON PLAYBOOK PLAYBOOK PARIS

vacvn poLiel yvuliiu,

NESTE

www.neste.com/sustainablemobility Change runs on renewables

Von der Leyen's plan involves €135 billion worth of investments under an existing sustainable development fund, as
well as up to €18 billion in grants under other EU external assistance programs. She will also announce €145 billion
of "planned investment volumes” by other European development finance institutions.

Taking a dig at Beijing, the EU's draft plan says: "Without proper transparency, good governance and high




6-step digital advocacy pl

4. Content creation & curation
O Thought leadership content (own & curated)
o Visual formats (infographics, videos, memes, articles, webinars)
O Find (or create) a community of like-minded individuals
O Creative & cutting-edge (AR, VR, PR)
5. Implementation
o Who, when, process
O In-house and/or outsource
O Own assets (website, channels), earned/organic & paid
6. Track, analyze, evaluate
o0 Communications output metrics
O Advocacy impact metrics




KPIS BY CATEGORY

Cost per
acquisition

Market share
Brand equity
Cost per lead
Conversion rate
Click-through rate
Page views
Bounce rate

Share of voice

(sov)

Online share
of voice
(OSov)

Open rate Cost per click

Conversion rate Click-through rate

Conversion rate
Opt-out rate Ad position

Time on site

Conversion rate Conversions

Time on page

Landing pages Conversion rate

Keyword rankings
Page views
Bounce rate

Subscribers

Churn rate Cost per conversion

Click-through rate Cost per sale (CPS)

Indexed pages
Delivery rate Return on ad spend

non-branded

searchiratic Wasted spend

Increase in branded
search traffic

Referring websites
(backlinks)

Domain authority
Page authority

Impressions
Quality score

Total spend

Amplification rate

Applause rate

Followers and fans

(i.e., Facebook,
Twitter, Pinterest)

Conversion rate

Landing page
conversion rate

Return on
engagement
(ROE)
Post reach

Klout score

Website traffic
Unique visitors
New vs. returning
visitors
Time on site

Average time
on page

Bounce rate
Exit rate
Page views
Page views per visit
Traffic sources
Geographic trends
Mobile visitors
Desktop visitors
Visits per channel

CONTENT
MARKETING
INSTITUTE"

A UBw COMN




What KPIs would you use to measure MME’s
impact?



Developing narratives
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What’s a narrative?
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Consider plastles:

how it became a
global issue




Google Trends Explore

® microplastics

Search term + Compare

United States ~ Past Syears v All categories ¥ Web Search «

Interest over time

Sep 22,2019




How plastics
got on the

agenda

1970: Thor
Heyerdhal
reports plastic
and oil pollution
from mid
Atlantic to the
United Nations.
Qilis actioned
but not plastic.

SLUW

- reu

1987: 3kt waste
bargeatses 112
days seeking
dump. Spurs
recyclinginUs

1988: 17T US
national beach-
clean. Spreads
worldwide

L

1997: sailor
Charles Moore
finds
microplastic
‘soup’ in Pacific
gyre. 2001
Moore
publishes study:
plastic
outweighs
plankton 6:1

b Ve

e

2004: Thompson shows long-term build up
of microplastic in Atlantic, and ingestion

"', 2011: Browne shows global microfibre
pollution from washing machines/textiles

\
\

\ 2013-7: microplastic found in
\  food, beer, honey, salt, tapwater

2017: five trillion pieces of
plastic estimated to be
floating a3t sea; global
| calculation of fate of all
| plastic ever made., 8mtfyr
| into oceans

2017: sclentists  term
plastic persistent
pollutant, call for action.
UN holds conference, aims

Planet 2
at ban on plastic sea
Attenborough
pollution

e 4

2017: BBC

Y

TRACK2

1950 1960

Albatross
chicks dead
+ plastic,
Midway

Mass production
of modern
plastics starts

Seabirds found to
ingest plastic,
New Zealand

1970

100k micro
Fibres plastic
Percubic

metre North |
Seawater

1980

Plastic impacts
whole ecological
Community,
Alaska

manne

Plasticreaching

! seabed, Baltic

w. Plasticparticles outnumber
oil clots, Paciticgyre

Plasticin food
chain, US birds

~—

1990

poliution

2000 2010 2020

Plastic ‘most
provalent”

Plasticdebris
conferences
convene

NI RAVAR ORI YW




\ How to create
memorable narratives

6 Ingredients
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1.Simple

© Andras Baneth | andras@baneth.eu
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Everything should be made
as simple as possible,
but not simpler.

Albert Einstein

© Andras Baneth | andras@baneth.eu
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More With Less Stewardship Regulatory & Policy Topics Media Industry Data Transparency Events Aboutus Q

Crop Protection

@cropprotection @cropprotection ‘ @cropprotection

What exactly are #biopesticides and , o} @pcanfin for the | The #COVID19 pandemic presents the




© Andras Baneth | andras@baneth.eu

We are an innovative,
forward-thinking
organisation that make
cutting-edge
telecommunication
solutions and industry
leading equipment.

&5
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Get to the point.

@ STAEDTLER
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The "Curse of Knowledge"

Terms that have different meanings for scientists and the public

ScientificTerm Public Meaning/Perception Better Choice

abstract vague, intangible summary

alcohol booze preservative, solvent
anti-biotic soap, hand sanitizer, kitchen cleaner  sterilizer, way to kill microbes
assay judge, essay analyze

chemical toxic substance, poison any molecule

} \ 1 2 o o ( ]
e DUpLowwWRnsoulnsrninsdscience comins-unpors

© Andras Baneth |
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\ Summarize 1n max. 5 words

‘The coordination issues inherent in a highly
regionalised structure put emphasis on an efficient
organisation of public governance, as the presence
of multiple networks, layers and actors may lead to
duplication of structures with weakened
governance and higher administrative costs.’

European Commission, Country Specific Recommendations

© Andras Baneth | andras@baneth.eu
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CleantSuyedy v .
* Memorial Day Waoekend Sale « (i $5 00 OFF wsmnmors "

“oCLEAN!TSUPPLY.com o
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-4 Great Service! £ N S 0
t’ ?0 . «» Give Us a Call 1-800.998-3295 n .o > 8 H

Clean Up With Cleaning Suppties I

Restaurant Supplies "f'!

Office Supphes L

Industrial Supplies
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v - 45 00 OFF 2.2, -

“oCLEAN!TSUPPLY.com ) =

- CompIeX|ty—
Confusion=

Inaction
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N\

Use what
they already
Know
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2.
Unexpected


mailto:andras@baneth.eu

Text ‘aid' to 2255 and donate € 1.50 ‘é} People in Need
Cordoid

© Andras Baneth | andras@baneth.eu



mailto:andras@baneth.eu

== TG N
“':'

slosatly Q=
€0 ~

12 Likes

N i 2 -\ o
) Like [=] Comment ~ Share

Be the first to comment on this

© Andras Baneth | andras@baneth.eu
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Mocrosnusiil npeacrasnrens Permanent Representative
Poccnitexoit Deaepaunn of the Russian Federation

npy Oprammanmm to the United Nations
O6veannenunix Hauwii

Phone: (212) 861 4900 136 East 67" Street
Fax: (212) 628 0252 New York, NY 10065

New York, w& March 2022

Excellency,

INS “which I am reaching out to you with regard to an urgent matter related
we have caused
as a result of our
illegal war of —members-of the-international-community, we arg'gravely concerned
g rCSS100.

to the dire humanitarian situation in and around Ukraine, Eike-other

about its deterioration¢ * INSERT: because we are the primary cause
COMMENT: Yes. But

i e Al We firmly believe that it is the duty of the international
you v al

community despite of geopolitical differences to make every effort
possible to minimize humanitarian consequences for civilian population

in Ukraine. The only way to do lhxs‘ is a clear demand on behalf
ally : for Russia to end its i) on, cease hostilities,
believe this? Please of the UN' Security Council g pam«,s«,wumui tQ Strictly observe

and
international humanitarian law.

the Russian Federation has proposed

absolutely craven and farcical
tachpd in the Security Council an .suwuwmb.drdq»lm«—muk-bakuu«! dmll

¥ in ;Im\ 1 3 cove r\n our war of agg
COMMENT resolution, \\huhm :

Ihis move defics Qur W (,‘\lun uxlln..uw..\umuruumdy chose-to-promete-the-anti-

any logic o1 . Weare actively o e
reason Russian-line h\),fpolnncmnghmnnnn;m;m ERIT

» COMMENT: Do you think the UN membership

Permanent Representatives actually believes this? Please explain

of the Member States
to the United Nations

New York

© Andras Baneth | andras@baneth.eu
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The German Green who fights to keep pesticides in
your organic food

Martin Haushing wants the European Commission 10 presorve an expansive definition of organics

Oy EMMET LIVINGSTONE | VY Y0P CIT  Uipdstad W0 12220

© Andras Baneth | andras@baneth.eu



mailto:andras@baneth.eu

& benandjerrys

IF IT’S MELTED,
IT°S RUINED!
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3. Concrete
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Tibor Navracsics

After too many missed

opportunities, we must act and
ensure robust solutions are put In
place. This will be a long process
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4

\ ' . THINK BeFore You DRINK / \3

N.
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03 22 2753 303 7 — 46

359 &
iR
Addd W
Suc.m CoNTENT

Smile! Smile! e

© Andras Baneth | andras@baneth.eu
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One in every three
Syrian children is out
of school

@h&vm

© Andras Baneth | andras@bane
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European Commission
1,236,068 followers

7h-®

The conclusion is clear.

Fully vaccinated people are less likely to die with Covid19 than those who are
not vaccinated.

The higher the vaccination rate, the lower the death rate.

#COVID19 #VaccinesWork

VACCINATION DEATHS

% adult population fully vaccinated per 1 million population, 14-day period

93 IE 15
92 PT §§ 10
92 MT 0
89 DK §I 10
87 BE 29
84 ES
83 FI
83 SE
82 IT
81 FR
81 DE
81 NL
80 cy
76 LU
74 AT
72 LT
72 GR
69 cz
68 HU
67 EE
66 Lv I 265
64 sl 56
62 PL 49
55 HR 168
54 SK 29
43 N R0 I 267
u 29 N cc I 525

O © @ Joao Sousa and 20,419 others 672 comments

© Andras Baneth | andras@baneth.eu
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4. Credible

© Andras Baneth | andras@baneth.eu
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How Should Canada respond to the Ukraine
invasion: Vaccinated vs Unvaccinated

-

@ Respondents who said they received 3 or more shots Respondents who said they

were unvaccinated

Imposing toug

Russia

Seizing the assets o

U
e S
associated with President Put

sending additional military equipment t

Ukraine

Providing additional loans and non-
military aid to Ukraine

Providing Ukraine with fighter jets

Dispatching military forces to Ukraine
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—g S
(%)
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What makes an organization, a study, a

message, or a person ‘credible’ ?
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Credibility is like a coefficient in a
formula.

If it's zero, the
communication will fail.

aaaaaaaaaaaaaaaaaaaaaaaaaaaaa
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Jay Branscomb

Disgraceful photo of recreational hunter happdy posing
next 1o a Tnceratops he just sisughtered Please share
$0 the word can name and shame this despicable
man oA

s

ke this

Seth Robledo Lol 1 wil take En-Gen who
Knows how ong before cloning another

James Boggess That's Steven Speiberg
director of Jurass Parx!

Yvincent Smith j dont care who he 5 he
shouid not have shot that animal

e Bush!
s

Seth Robiedo Movie magi yall! Move
magi

Handy-Uploads ' vint Optionen Tellen Senden Gefallt mir

© Andras Baneth | andras@baneth.eu


mailto:andras@baneth.eu

[f information doesn’t match
\ one’s prior beliefs, (s)he:
- discards the beliefs if the
beliefs are weak and
. discards the information if
the beliefs are strong

'Identity-protective reasoning”
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5. Emotional
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Which emotional reaction works...?
- Humor & fun
- .ove

- Outrage

- [anger]

- [disgust]
. [fear]

- [sadness]

Based on Jonah Berger: Contagious
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HOME ALONE
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New research says researc
is valuable; researchers glad
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6. Stories
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What are the components of a ‘story’ ?
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Royal Danish Embassy in France
431 followers

mo - @

Annette Bertelsen Arbes - st
at Danish Embassy in Paris

a mo - ®

Terra Insula ! Les 100 ans de l'insuline. Quelle soirée de lancement hier pour
cette exposition tant attendue aprés une co-creation entre Novo Nordisk, Le
Bicolore et 'Ambassade du Danemark. Merci a toutes les personnes qui ont
contribué a réaliser cette exposition et toutes celles qui sont venues la
découvrir. Elle pourra étre visitée jusqu’au 14 octobre a la Maison du
Danemark, et ensuite elle va voyager en France.

#1921 #MarieetAugustKrogh #formulescientifique #NovoNordisk
#LeBicolore #Cocreation #FederationFrancaiseDesDiabetiques
#AllianceFrancoDanoiseDeSante #CollaborationPubliquePrivee

See translation



mailto:andras@baneth.eu

Simple
Unexpected
Concrete
Credible
Emotional
Stories
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Your “client”

Home About Us News Contact

Our Members

% B?It dott FREENOW V vO i N “\“D

BIRD Lime




Your “cli
client”




Task: create a message (visual or text
for MME for one of its key advocacy objectives:

reducing electronic waste and misplacement of their scooters
safety of passengers and passerbys
promotion of clean urban transport
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Questions &
h Comments?

andras@baneth.eu | linkedin.com/in/andras-baneth



