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Instagram
@brussels_affirmations

● Campaign “Brussels Affirmations 
Transparency Register”

● Strengths grassroot, well 
targeted audience, community-
led, word of mouth comms  
performing without a #

● What’s in it for me think 
community



Instagram, Twitter, Facebook
f

#WomenInSpace

● Campaign Highlight visibility of women 
working in the space sector and inspire 
youth

● Strengths organic, community-oriented, 
EU-wide, topic of interest, good timing 
(between two special days)

● Challenges think beyond the EU bubble 
and reach the youth, coordination on 
testimonials

● What’s in it for me extra thoughts in the 
strategy, think beyond the bubble, 
multipliers

logos-pa.com – more here

https://logos-pa.com/experience/case/amplifying-the-voices-of-women-in-space/


margaux@demeyer-pr.com
/ margaux.demeyer@logos-pa.com

+33 (0)7 49 91 93 30
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