
Storytelling for Advocacy
András Baneth

Oct 2022



© Andras Baneth | andras@baneth.eu 

Who’s here? And why?

Reply in the chat box.
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Why use storytelling for 
advocacy?
Reply in the chat box.
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Heider and Simmel (1944) animation
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https://docs.google.com/file/d/1bylPndv9yLOr2TgUGrPoLfmDli8xRt-e/preview
https://www.youtube.com/watch?v=VTNmLt7QX8E
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What happened
in the video?

Reply in the chat box.
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What are the key 
components of a good 
story?

Reply in the chat box.

mailto:andras@baneth.eu


© Andras Baneth | andras@baneth.eu 

mailto:andras@baneth.eu


© Andras Baneth | andras@baneth.eu 

What is your ultimate goal 
when using storytelling for 
advocacy?
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Storytelling works best 
when the ‘issue’ is being 
defined or (re)framed. 
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Stories solidify abstract 
concepts and simplify 
complex messages.

Source: Hubspot
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Source: Hubspot
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Source: Hubspot

● Entertaining
● Believable
● Educational
● Relatable
● Organized
● Memorable

Good stories are….
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How to make your story 
memorable: 6 ingredients
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Simple
Unexpected
Concrete
Credible
Emotional
[Stories]
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Credibility is like a coefficient in a 
formula.

If it’s zero, the
communication will fail.

mailto:andras@baneth.eu


© Andras Baneth | andras@baneth.eu 

Source: https://eleganthack.com/the-shape-of-story/
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Which story type do the following 
examples match?

1. Overcoming the monster
2. Rags to riches
3. The quest
4. Voyage and return
5. Comedy
6. Tragedy
7. Rebirth
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Exercise (in groups of 3 or 4)

You are the public affairs manager of an 
e-scooter (“micromobility”) association. Your 
vehicles are about to be severely regulated 
because of accidents, electronic waste and 
for creating clutter in the streets.

Brainstorm an idea for a ‘story’, including a 
key message and format/channel. Present it 
to the plenary. You have 20 minutes. 
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Questions &
Comments?

andras@baneth.eu | linkedin.com/in/andras-baneth
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