
Social Currant is a youth -

le d  s ta rtup  ma tching 

mis s ion- a ligne d  

nonprofits  and  c re a tors  

toge the r.

Social Currant



we ’re  a  gen -z led a ge nc y he lp ing

p rog re s s ive  o rg a n iz a t ions work with

in flue nc e rs more  e ffe c tive ly.

we  foc us  on e xpa nd ing  the  ta b le  b y 

c e nte ring  live d  e xpe rie nc e s  a nd  

e ns uring  we inve s t  in  p e op le . 

about social currant



the social currant story

In 20 20 , we  founde d  Soc ia l Curra nt with  the  goa l of 

he lp ing  impa c t orga niza tions  re a c h young  pe op le . A 

lit t le  more  a bout us :

● Ge n Z- le d

● Cre a tors  on Sta ff

● Cre a tor Ne twork: 10 ,0 0 0 +

● Worke d  with  50 + orga niza tions

We ’re  foc us e d  on re a c hing  our c ommunitie s  whe re  a re  

in wa ys  tha t  re s ona te  with  the m.



our work in 2023

2M
REACH35M

Reached through 
campaigns

$1M
Paid out to 

creators

4K
Creators engaged

View our full 2023 Impact Report here

https://www.google.com/url?q=http://crnt.link/impactreport23&sa=D&source=editors&ust=1705095094146199&usg=AOvVaw18W04qf_H2wHCknhm0dlH_


trends driving the space.
● lack of trust in institutions: ove r the  la s t te n ye a rs , the re  has  

be e n a  growing d is trus t in ce ntra lize d  ins titutions , e s pe c ia lly 

amongs t pe ople . more  and  more  pe ople  trus t pe ople  a round  

the m – in may cas e s , c re a tors  in the ir communitie s .

● the rise of short - form: TikTok has  re a lly d rive n the  ris e  of s hort-

form conte nt and  it’s  important to ke e p  this  in mind  whe n 

thinking  through your conte nt s tra te gy.

● recommendation based content: the  ris e  of TikTok has  a ls o 

d rive n an incre as e  in re comme nda tion bas e d  a lgorithmic  conte nt 

vs  loca tion or time  bas e d  conte nt. This  me ans  good  conte nt has  

to be  the  mos t important pa rt of your conte nt s tra te gy.



12M
REACH

1.6M
ENGAGEMENTS

82
CREATORS

Community Change was trying to figure out 

how they could reach audiences that they 

weren’t already reaching through other tactics.

● 90% of c re a tors  we re  young c re a tors  of 

color & d id  the ir firs t e ve r politica l pos t 

with CCA.

● The  campaign was  fe a ture d  in the

Ne w York Time s and  a ls o won an Anthe m 

award  in 2022.

case study: expanding the table

https://www.nytimes.com/2022/08/11/us/politics/tiktok-politics-influencers.html
https://www.tiktok.com/@jydelgad0/video/7145262459283049771?is_copy_url=1&is_from_webapp=v1
https://www.tiktok.com/@nikitadumptruck/video/7249866979174059290?lang=en


2M
REACH

300K
ENGAGEMENTS

13
CREATORS

In under 72 hours, we activated creators to spread 

important informa tion + apply pre s s ure  on Re pub licans  

during  the  de b t ce iling  de ba te . Othe r ke y highlights  of the  

program:

● The  campa ign inc lud ing Spanis h & Englis h conte nt.

● Conce ptua lize d  on Friday with conte nt going live  on 

Monday.

● Involve d  many c re a tors  with live d  e xpe rie nce s  

a round  Me d ica id , Me d ica re  and  ve te rans ’ be ne fits .

● Involve d  a  numbe r of c re a tors  from ta rge t s ta te s  

and  d is tric ts , inc lud ing Ohio, Ne vada , Ge orgia

case study: rapid response



100K
REACH

50
CREATORS

We ran NextGen America ’s  2022 c re a tor 

program and , among many things , built one  of 

the  la rge s t s tude nt a thle te  programs  to  da te .

● It inc lude d  ac tiva ting  s tude nt a thle te s  in 

ta rge t s ta te s .

● It inte gra te d  a thle te s  with othe r e le me nts  

of Ne xtGe n’s  s tra te gy, inc lud ing  pre s s .

● It de ve lope d  long te rm re la tions hips  with 

a thle te s  who s till continue  to  e ngage  with 

Ne xtGe n to  this  day.

case study: student athletes

NYT |  TIME |  Politico |  ABC Ne ws |  The  Hill |  NPR

https://www.nytimes.com/2022/11/02/us/elections/influencers-political-ads-tiktok-instagram.html
https://time.com/6227149/democrats-tiktok-influencers-midterms-2022/
https://story.snapchat.com/p/94ec9197-362d-4561-a6d9-34561d3cd79d/904031628554240?timestamp=1&chapterid=2971113488805888?share_id=N0Y5NzIxNzgtQUUxMS00NjU2LTk4Q0EtMEI5MEJDRDBCQkVG&locale=en_US
https://www.youtube.com/watch?v=PB5WyM2GVcA
https://thehill.com/homenews/campaign/3701771-deals-for-democracy-how-college-athletes-are-helping-turn-out-the-vote/
https://www.wbur.org/hereandnow/2022/09/20/mobilizing-young-voters


what it could look like.
● grabbing attention:

e s pe c ia lly in the  

be ginning  of the  

vide o.

● giving value: te aching  

s ome thing  va luab le  to 

your aud ie nce  or 

e nte rta ining  the m.

● telling stories:

incorpora ting  the ir 

own pe rs ona l s torie s .

https://www.tiktok.com/t/ZT8oGkx5t/
https://www.instagram.com/reel/C0KgQKrOdkG/
https://www.tiktok.com/t/ZT8oGeXQs/


Reach out to us with questions:
info@socialcurrant.co

Sign up for a demo today!

Social Currant Thank You!

Website Impact Report

mailto:info@socialcurrant.co
https://bit.ly/ashwathcalendar
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