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Understanding the specificities of Communications in

Brussels (in short...)

% Digital advocacy in the EU ? First, understand your
audience. Institutions

* At Copa-Cogeca we don't do communication for the
“‘general public”, we don't do communication also N
Irectly for the national level, but our central
objective is to commmunicate in the "European

Bubble”, we do “B2P * *

* An EU public opinion ? * EU *
%* Specific media (Politico, Euractiv...) * PUBLIC *
* Specific communication habits (social media/timing...) OPINION

Specific jargon (EU terminology...)

*% Specific sociology (EU bubblers...) S; %

* If we accept this idea of EU public opinion, then we Press Opinion-makers
can analyse its strengths and weaknesses

*# fewer people to convince,

*% in a specific geographical area,
limited by the language barrier,

used to communications campaigns

* looking for specific types of content
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Understanding farming-specific Communication challenges

IN the context of the EU public opinion (in short...)

* A demographic/geographic concern (The Duning-Kruger effect in Data science
Communication Scarcity In Agriculture) Y N

complicated”.

% A specific problem of sector
understanding “I know food therefore |
know farming”

“There’s more than |
hought. This is too complex”

Confidence

“Now the concepts are
starting to make sense”

None Average Expert
Competence

% Conclusion: all our work is to explain the
“WHY" of our positioning in the most Coneside
efficient manner considering the
specificity of the “EU bubble” public
opinion.
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Several concrete examples — 360° video

to create Immersion

«V» COPA-COGECA
#§™® @COPACOGECA

Better late than never... For years, the impacts of large carnivores
have been underestimated by @EU Commission |

It was an open secret that all indicators point to a massive increase in
wolf populations in @@.

Booming of large predators is an issue that affects all inhabitants of rural
areas: farmers and their livestock, but also other dwellers and even
tourists.

@COPACOGECA fully support the call from the @EU Commission to
assess the latest population data of large carnivores, opening the
possibility to review the strict protection that wolfs enjoys.
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360° Video Testimonial- The Last Sheep in the Picos de Europa by Rubén Remis (Asaja Spain)




Several concrete examples — Pan-EU
campaligning
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Several concrete examples —file decoding

“the don't do, that we do” (1/2

«V» COPA-COGECA

THE 9 PARADOXES S s iy

B THREAD - At the beginning of the week, a trilogue agreement was "‘ 5
0 F FAR M To Fo R K reached on the renewal of the Ukrainian ATMs. While the agreement still
has to be approved by the @EUCouncil, a number of political statements
have been made, which do not make it any easier to understand the full
extent of the agreement reached, particularly as regards #agriculture.

At this week's plenary session in Strasbourg, MEPs will vote on the Environment
Committee's report on a #FarmToFork communication to reduce the use of plant
protection products in Europe, the so-called #SUR proposal. ..voir plus

Voir la traduction
Itis important to go back to the facts and figures to understand why this
agreement is not satisfactory as it stands for @@ agriculture. SUR GAP Copa-Cogeca - 20 pages

Anillustration of the gap between the political rhetoric of the ENVI Committee
of the European Parliament and the reality on the ground as faced by the
farming communities on the proposed reduction in the use of plant protection
products (SUR) in Europe.
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The 9 Paradoxes of the EU Farm to Fork Strategy
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Top 10 things
to understand when it comes
to carbon farming
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Provisional agreement td renew
EU’s autonomous trade measures
with Ukraine

& Christiane Lambert et 9 autres personnes
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Several concrete examples —file decoding

“the don't do, that we do” (2/2)

LET'> REWGHYS A commum AT ien h
TO COMMUNICATE OTHE FACT W1
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/ Isitreallywhat \ |
\_we sigred up for? /

CLIMATE DUMPING

COMMODITY PRicE



2 !
y #
A

@At
Pt ELEEEIN
Fo" _SRRRET LEEN

-y ‘%
. g B "
S e !

~

ey WS ——

Jean-baptiste Boucher

@jb_2833
Jean-baptiste.boucher@copa-cogeca.eu WWW, COpCJ = COQGCO eLl
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