
Digital advocacy in the 
EU – Copa-Cogeca



Created in 1958

22 million European 
farmers and family 
members

65 full members from 
the EU Member States 
and 30 partner 
organisations

Created in 1959

22,000 European 
agricultural cooperatives

30 full members from the 
EU Member States, 4 
affiliated members and 30 
partner organisations

In 1962, a joint Secretariat was created, making it one of the largest 
and most active organisations in Brussels for the past 60 years.



Understanding the specificities of Communications in 
Brussels (in short…)

Digital advocacy in the EU ? First, understand your 
audience. 

At Copa-Cogeca we don't do communication for the 
“general public”, we don't do communication also 
directly for the national level, but our central 
objective is to communicate in the "European 
Bubble”, we do “B2P”

An EU public opinion ? 
Specific media (Politico, Euractiv…) 
Specific communication habits (social media/timing…)
Specific jargon (EU terminology…) 
Specific sociology (EU bubblers…)

If we accept this idea of EU public opinion, then we 
can analyse its strengths and weaknesses 

fewer people to convince,
in a specific geographical area, 
limited by the language barrier, 
used to communications campaigns
looking for specific types of content





Understanding farming-specific Communication challenges 
in the context of the EU public opinion (in short…) 

A demographic/geographic concern (The 
Communication Scarcity In Agriculture)

A specific problem of sector 
understanding “I know food therefore I 
know farming”

A question of approach towards advocacy

Conclusion: all our work is to explain the 
“WHY” of our positioning in the most 
efficient manner considering the 
specificity of the “EU bubble” public 
opinion. 



Several concrete examples – 360° video 
to create immersion 



Several concrete examples – Pan-EU 
campaigning



Several concrete examples – file decoding 
“the don’t do, that we do” (1/2)



Several concrete examples – file decoding 
“the don’t do, that we do” (2/2)



Thank your for your attention!

Jean-baptiste Boucher

@jb_2833

Jean-baptiste.boucher@copa-cogeca.eu
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