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A changing landscape.
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Capturing the EU 
& professional 
conversation

Creating trends, 
capturing the 

young 
generation.

Potential to be 
the ‘new’ 
Twitter?

Love to hate. 
Loss of 

engagement.

The new ‘place to 
be’?

Source: BCW EU media poll 2023

https://linktr.ee/eumediapoll


Loss of trust, monetisation, and ‘everything’ 
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How to reach EU policy-makers?
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Policy-makers are 
people too

They want to trust 
the information 

they’re given

They want to be 
entertained

They want to hear 
stories

People are busy

You have three 
seconds to catch 
your audience*

People don’t leave 
the platform 

they’re on

An average click-
through rate 
across social 

media platforms 
hovers around 

1%**

Thinking beyond 
digital

Look for the right 
platforms (online 

and offline)

Build a broader 
strategy (media, 

meetings, events, 
etc.)

*Source: Marketing Essentials Lab
** Source: Statista

https://marketingessentialslab.com/%E2%80%A8the-three-second-social-media-rule/#:~:text=Just%20Three%20Seconds&text=Research%20shows%20that%20it%20takes,interest%20of%20your%20target%20audience.
https://www.statista.com/statistics/872099/social-media-advertising-ctr/


Association in the packaging world.
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✓ Repeat, repeat, repeat

✓ Work across platforms and formats (X, LinkedIn, podcasts, paid opportunities)

✓ Find ways to reach policy-makers beyond social (meetings, media, podcasts)

✓ Leverage partnerships (are part of several alliances)

✓ Get creative with your content

✓ Show your people

✓ Communications as an integral part of their advocacy outreach.



Thank you.
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