
Media Relations for 
Public Affairs



Meet Your Speakers

Carly Schildhaus, Director of Public 
Affairs & Communications at the 
National Confectioners Association

Taylor Giorno, Business & Lobbying 
Reporter at The Hill



Carly Schildhaus

D i re c t o r  o f  P u b l i c  A f fa i rs  

&  C o m m u n i c a t i o n s

N a t i o n a l  C o n f e c t i o n e r s  

A s s o c i a t i o n



Who is NCA?

bord



Candy360



bord

Narratives



bord

Key Moments of 

Activation

Valentine’s Day Easter National Candy Month Halloween Winter Holidays



bord

Issues 

Management

Farm BillFood Additives



Taylor Giorno 

B u s i n e s s  a n d  L o b b y i n g  

Re p o r t e r

T h e  H i l l



Ground rules
On the record: A reporter can attribute quotes and comments directly to you

On background: Not for attribution

Note: A reporter will likely have to clear anonymity with their editor and provide them and their 
readers with a reason.

Off the record: Keep in mind that a reporter may be able to verify and publish the 
information through other sources.

ESTABLISH THESE TERMS AT THE START OF A CONVERSATION. You can't 
retroactively go on background or off the record, but you can ask a reporter to go on 
background or off the record during your conversation.



Media Relations Dos and Don'ts

Do

• Establish your niche

• Introduce the reporter to your people 
(and not just your CEO)

• Know your audience's audience

• Engage with reporters' work

• Share quotes for breaking news

• Take "no" for an answer

• Be flexible

Don't

• Ask a reporter to share a draft of their 
story

• Ask a reporter to change their headline 
or story after publication unless there 

is a factual error

• Spam cold, mass emails that aren't 
related to what a reporter covers

• Be too pushy

• Not have a media-specific email or even 
current contact information on your 
website



Trends
Just 2 percent of reporters say all of 

their stories come from pitches —

pitching your people, your 

organization and your insights into 

big events is more effective.

Source: MuckRack's State of Journalism 2023

https://4272994.fs1.hubspotusercontent-na1.net/hubfs/4272994/State%20of%20Journalism%202023/3.8.2023_state%20of%20journalism%202023_FINAL.pdf


Trends
Most reporters will probably look at 

your social media during the reporting 

process — but I will say, I am more 

inclined to keep up with individuals 

than organizations on social media.

Source: MuckRack's State of Journalism 2023

https://4272994.fs1.hubspotusercontent-na1.net/hubfs/4272994/State%20of%20Journalism%202023/3.8.2023_state%20of%20journalism%202023_FINAL.pdf


Trends
Just 62 percent of journalists consider 

CEOs to be credible sources, down 12 

percent since 2021.

Let your people shine!

Source: MuckRack's State of Journalism 2023

https://4272994.fs1.hubspotusercontent-na1.net/hubfs/4272994/State%20of%20Journalism%202023/3.8.2023_state%20of%20journalism%202023_FINAL.pdf


Question & Answer
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