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Research!America’s Mission

The Research!America alliance 

advocates for science, discovery, 

and innovation to achieve better 

health for all. 



Research!America’s Mission

We bring 
stakeholders together 

in our work to 
heighten the priority 

of research and to 
help assure scientific 

progress and the 
health and vitality of 

the scientific 
enterprise.

Formulate 
concrete 

solutions to 
persistent 
challenges

Academia

Industry

Patient 
groups and 
nonprofits

Scientific 
societies

Foundations 
and 

state/local 
groups

Act to effect change



Research!America’s 

Strategies for Success
Keep a finger on 
public pulse via 
public opinion 

surveys

Develop timely policy 
and advocacy 

resources

Continuously 
cultivate new 
advocates and 
congressional 

champions

Execute 
grassroots/grasstops 
advocacy campaigns

Monitor and share 
federal developments

Convene cross-sector 
discussions to inform 

research-relevant 
policy issues

Providing support for 
public engagement of 

early career 
scientists

Work with the broad 
science community 
to assure all boats 

will rise



Research!America Surveys

• Commissioning public opinion surveys on research 
issues for 31 years:

• National Surveys
• State-Based Surveys
• Issue-Specific Surveys

• Online surveys are conducted online with a sample size 
of 1000-2000 adults and sampling error of +/-3.1% to 
+/-2.1%. The data are weighted in two stages to ensure 
accurate representation of the U.S. adult population.

• For many surveys, we oversample minority 
populations.



“…public sentiment is 
everything. With public 
sentiment, nothing can fail; 
without it nothing can 
succeed.”

- President Abraham Lincoln



Surveys as a Communication Tool

1. Surveys tell where the public is, not what is right. They can 
point to areas where leadership is needed.

2. Surveys are a snapshot in time. They tell us where the public is 
at a given point in time and are fluid. They can be influenced 
by events and what leaders say or do.

3. Technical issues in surveys matter.

4. Limitations exist to surveys on complex topics and issues.

5. Dissemination is key. It is important to share the data you find 
with the public and employ it in your advocacy and policy 
discussion.



Translating the Data 



High bipartisan support for basic research
Do you agree or disagree with the following statement? Even if it brings no immediate benefits, basic scientific research that 
advances the frontiers of knowledge is necessary and should be supported by the federal government.



Tailoring Your Data

Policymakers
• Provide context for policymakers and 

staff
• Utilizing public opinion data can be an 

effective tool in convincing legislators 
that it is in their best interest to align 
their decision-making with public 
interest.

• Reveal how constituents feel about 
timely issues and policies.



Half say investments in research are creating 
jobs for them or people they know

In general, do you believe investments in research and development are creating employment opportunities for 
you or people you know?

Source: A Research!America survey of U.S. adults conducted in partnership with Zogby Analytics in January 2023.

69% 

Say “Yes”

47% 

Say “Yes”

48% 

Say “Yes”



8 in 10 favor increased federal spending on 
vaccine research

Do you favor or oppose increased federal spending on research to improve and find new vaccines?

Source: A Research!America survey of U.S. adults conducted in partnership with Zogby Analytics in January 2023.

90% 

Say “Strongly or somewhat 

favor”

75% 

Say “Strongly or somewhat 

favor”

77% 

Say “Strongly or somewhat 

favor”



Tailoring Your Data

Scientists
• Reveal public support for 

scientists to engaged in 
communicating their 
research and its impact.

• Encourage scientists and 
researchers to share their 
research with the public 
and with policymakers.

• Scientists can play an active 
role in ensuring evidence-
based policymaking.



90% say it’s important that scientists inform 
elected officials about their research

How important is it for scientists to inform elected officials about their research and its impact on society?

Source: A Research!America survey of U.S. adults conducted in partnership with Zogby Analytics in January 2023.



9 in 10 say it’s important for scientists to 

share their research with the public
How important is it for scientists to inform the public about their research and its impact on society?

Source: A Research!America survey of U.S. adults conducted in partnership with Zogby Analytics in January 2023.



Tailoring Your Data

Public
• Provide a snapshot of top-

of-mind issues for the 
public.

• Allow public to see where 
their beliefs and 
perceptions might align or 
misalign with the public.

• Reflect public opinion 
rather than headlines.



Source: A Research!America survey of U.S. adults conducted in partnership with Zogby Analytics in January 2023.

2 in 3 cannot name a medical or health 
research institution

Can you name any institution, company, or organization where medical or health research is conducted?

Mayo Clinic 18%

Johns Hopkins 18%

Pfizer 8%

National Institutes of Health (NIH) 8%

St Jude 8%

World Health Organization 3%

MD Anderson 2%

UCLA 2%

Yale University 2%

Stanford University 2%

Other 30%



8 in 10 believe they have benefited from 

vaccines over the last 50 years
Do you believe that you have personally benefited from the development of vaccines over the last 50 years?

Source: A Research!America survey of U.S. adults conducted in partnership with Zogby Analytics in January 2023.

89% 

Say “Strongly, Yes or 

Somewhat, Yes”

76% 

Say “Strongly, Yes or 

Somewhat, Yes”

81% 

Say “Strongly, Yes or 

Somewhat, Yes”



How We Use This Data

1. Social Media

2. Publications

3. Blogs, op-eds, and opinion pieces

4. Newsletters

5. Direct outreach to policymakers



How We Use the Data
Social Media



How We Use the Data
Fact Sheets and Infographics



How We Use the Data
Publications

The Research!America Microgrant 

Program: Exploring its Impact on Early 

Career Scientists

Executive Overview on 

Brain Health

U.S. Investments in Medical and Health 

Research and Development (2016-2020)



How We Use the Data
Blogs, Op-eds, and Opinion Pieces

Blog on Mental Health Op-Ed on Federal Investment in Science 

and Technology
Mary Woolley’s Weekly Letter



How We Use the Data
Influencing Policymakers



Research Takes Cents



The video streaming market in the U.S. 
reached $473.39 billion in 2022

which is enough to fund NIH-sponsored 
mental health research for 129 years.



Stay Connected
www.researchamerica.org

www.linkedin.com/company/researchamerica/

www.twitter.com/researchamerica

www.youtube.com/researchamerica

www.facebook.com/researchamerica.org

Stay Connected
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