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Meet Rob and Graham

G r a h a m  B u c k
Director, Content Strategy

Graham joined Citi in 2020 and supports the 

CEO’s communications as well as other 

corporate narrative and messaging 

initiatives. In a previous life, he wrote 

speeches for NYC Mayor Mike Bloomberg 

and worked at the strategic communications 

firm Finsbury.

R o b  R u n y a n
Director, Policy Communications

Rob has served as Citi’s primary policy 

spokesperson since 2017. He previously 

worked in public affairs at Treasury 

Department, as a press secretary in the 

Senate and as an account executive at 

Edelman PR in DC. 
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Communications now must speak to all 
stakeholders, 

or at least be conscious of them 
(especially policymakers)



Opportunities to Reach Policymakers
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• Hearings, not the ideal way to introduce yourself

• Meetings, message segmentation

• Media appearances

• Proactive thought leadership



Goals for Content

• Move hearts and minds

• Associate brand/principal with an issue
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Picking Your Lane

Example: Research on landscape

and competitors helps find gaps

and opportunities

Voices Assets Impact

• Research driven issue area choices

o Crowded space/white space

o Long-term issue for firm

• Begets buy-in from the top

o Also begets expectations



“When” can be as important as “What”
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Maintain the flexibility

to pick your moment

…But sometimes the moments 

pick you



• Credibility

• Facts

• Emotion

The holy trinity of 
persuasion
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