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Best practices for sharing 
financial information

Developing a compelling 
storyline that appeals to all 

stakeholders

Integrating social media 
into your stakeholder 

communications



Effective Communications Begins with Strong Partnerships and a Clear Message
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Developing a Compelling Storyline for ALL Stakeholders

Written materials

• Clear, concise and comprehensive mix of text and graphics

• Robust Key Performance Indicators (KPIs) that can be used through the cycle

• Consistent reporting periods (Y/Y or Q/Q)

Investor call

• 45-60 minutes, including Q&A (20 minutes presentation)

• Scripted remarks and preapproved Q/A responses

Media call

• Hit the highlights

• Quotable quotes for media call and interviews

Managing expectations is an important element of effective financial communications



Integrating Social Media into Stakeholder Communications

Make sure your social strategy is consistent with your disclosure rules and that you have 
designated social media spokespeople and a clear process for approving content before 
it’s published.

Work to create compelling content that complements traditional communications (press 
releases, earnings calls and investor presentations). Select a few key metrics of most 
interest to investors. Include quotes from press release and link back to public 
information.

Leverage graphics, video and other media to emphasize key updates and achievements. 
Experiment with multiple media to see what resonates most with your target audience.

Establish key performance indicators (KPIs) for measuring success with goals that include 
increasing visibility, transparency and brand awareness.

Disclosure

Socially acceptable content

Graphics can carry the 

message farther

Inspect what you expect

Watchout!

Social media is open to all meaning everyone and anyone has the ability to comment on what you post. If 

you’re announcing negative news, layoffs, or a restructuring you may want to reconsider using social media 
as a channel.


