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Setting Target Audiences 

 What is a target audience?

• Specific behaviors and demographics
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Setting Target Audiences 

 Understand current supporters or followers
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Setting Target Audiences 

 Identify your ideal customer/supporter

• Demographics

• Interests

• Location

• Behavior patterns

• Needs

• Goals

• Media preferences
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Defining Goals 

 Increasing brand awareness

• KPIs: followers, impressions, reach

 Improving community engagement

• KPIs: clicks, likes, shares, comments, mentions

 Growing your page’s audience

• KPIs: mentions/shares, engagements, followers
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Defining Goals 

 Driving traffic to website

• KPIs: traffic, link clicks, conversions

 Generating leads

• KPIs: conversions, email sign-ups

 Increasing conversion rates

• KPIs: traffic, conversions
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Key Metrics 

 Follower growth: net new followers in given time period

 Impressions: how many times post appears

 Reach: Total number of people who see content

 Engagement: Actions taken by your audience

 Click through rate (CTR): how often people click a link in post

 Conversion: user takes a specific action
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Key Metrics: High Engagement on LinkedIn 
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Key Metrics: Impressions on Facebook 
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Key Metrics: LinkedIn Clicks
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Key Metrics: Facebook Clicks to Website 
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Key Metrics: LinkedIn High Performing Post 
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Tracking Social Media Metrics

 Set a benchmark to measure future efforts against

 Determine what is resonating with your audience and what is not

 Understand how your audience interacts with your content



Tracking Social Media Metrics

 Meta Business Suite: Insights

 TikTok Analytics

 Twitter/X Analytics

 LinkedIn Analytics

 Google Analytics

 Create a dashboard
• Spreadsheet

• Paid tools



Project Management: Benefits

 Cross-Team Collaboration

 Content Planning and Scheduling

 Streamline Feedback and 
Approvals

 Data-Driven Insights

 Breaking Down Silos



Project Management: Tools

 Excel/Google Spreadsheets

 Trello

 Asana

 Monday.com

 HubSpot

 Hootsuite

 Buffer

 Zoho



Contact Information

Abigail Floyd

afloyd@mwcllc.com

https://www.linkedin.com/in/abigailfloyd/

mailto:afloyd@mwcllc.com
https://www.linkedin.com/in/abigailfloyd/
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