
Brian Sansoni – American Cleaning Institute

Developing a Message 

That Resonates:

Converting Data to Impactful Coverage



ACI Background:

Home of the 
Cleaning Products
Industry

Founded in 1926

Located in Washington, DC

170+ member companies

• Manufacturers of household, healthcare, 
industrial and institutional cleaning products

• Chemical producers (surfactants, fragrance, 
enzymes, etc.)

• Finished packaging suppliers

• Chemical distributors 

Members include:



Challenge: Portrayals of Unsafe Storage

• What we were seeing – unsafe storage of liquid laundry packets
• Plastered all over social media

• How could we call out that narrative?



March, 2023



Highlight, Promote Research Results



Highlight, Promote Research Results

• ACI Consumer Surveys



Coverage: Store, Not Decor



Coverage: Store, Not Decor



Goal: Create Conversations About Cleaning 

• How can we can make spring cleaning compelling?
• We undertake annual National Cleaning Surveys

• Measure consumer cleaning behaviors and attitudes

• Use recognized consumer research firms

• Highlight results while sharing spring cleaning tips, trends



Spring Cleaning Survey



Spring Cleaning Survey



Coverage



Coverage



Takeaways: Using Data to Drive Messaging

• Determine your message track

• Map out questions, identify reputable research firm
• Baseline questions?

• Identify new trends?

• Maximize your spend
• Multiple survey questions or omnibus survey?

• Know your (target) media audience
• Beat reporters/producers



Thank you, Public Affairs Council!

• Feel free to reach out!

• Brian Sansoni – bsansoni@cleaninginstitute.org

• Online: CleaningInstitute.org

mailto:bsansoni@cleaninginstitute.org
http://www.cleaninginstitute.org/
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