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The RPE framework can help you achieve business goals

From: parallel, sometimes
conflicting agendas.

To: public affairs & sustainability
working on mutual agenda to support
sustainable business growth.
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Corporate climate policy engagement aims to match corporate advocacy with the ambition
of implementing climate commitments

We are committed to decarbonisation but can’t do

it on our own:
o 49% of our total reductions between 2024 and 2030
are dependent on external factors (Collection, Supplier
Decarbonisation & Greening of Energy Grids).

9 Corporate climate advocacy supports long term
sustainable business growth

There are clear business benefits of corporate
climate advocacy
0 Risk reduction* cost reduction* regulatory certainty* a
level playing field*business opportunity*a seat at the
table* reputation & stakeholder expectation
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CCEP’s sustainable growth goal:

Create a pro-climate policy environment
that enables the transformative change
needed to deliver This is Forward
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Drivers:
1.Energy Consumption reduction (eg cooler efficicieny)
2.Reduction of average sugar content of our portfolio
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Sustainability is baked into our business, and so is corporate climate policy

Advocacy

A clear point of view:
External policy position papers

Enabling legislation to support delivery of
carbon roadmap

Advocacy partner for sustainability teams:

Direct engagement with peers, NGOs,
thinktanks, policymakers

Active members of stakeholder coalitions:

Adding our voice on priority topics:
Fossil fuel transition, Global Plastics Treaty

Collaborating for progress:
World Economic Forum Reuse Metrics, WRI
Clean Energy Accelerator, Indonesia,
ReFresh Alliance

Participating in international events to
drive local action:
London Climate Action Week, NYCW, World
Water Week, Hamburg Sustainability Conf.

Our Climate Advocacy Principles

We know that the climate-related challenges the world is facing are
greater than ever and we recognise that our future decarbonisation
trajectory to reach net zero emissions by 2040 will also depend on the
actions of those around us. Critically, the actions taken by
governments to support the clean energy transition and create the
right enabling conditions for decarbonisation across our entire value
chain will be crucial. This is why we support progressive climate action
and policies that align with the Paris Agreement and a 1.5-degree
pathway. And it’s why we engage in climate-related advocacy around
seven key areas, designed to support the delivery of our net zero and
zero waste goals:

1. Engaging suppliers and collaborating to decarbonise across our
entire value chain.

2. Accelerating the transition to a circular economy by supporting the
principles of reduce, reuse, recycle.

3. Investing in low carbon technology innovation.
4. Supporting the roll-out of renewable electricity and energy.
5. Enabling more sustainable logistics and transportation.

6. Implementing water stewardship principles and partnerships to
protect watershed health.

1. Helping in the preservation and regeneration of biodiversity,
including ending deforestation risk and sustainable agdriculture.

Accountability

Disclosure:
Increased level of evidence on both direct
and indirect corporate policy engagement
required in CDP Disclosure

Climate Advocacy Review:
Independent assessment of ‘Policy Chasm’
for Climate Transition Plan and alignment of
CCEP’s most material IAs with CCEP’s
climate advocacy priorities

IA capability building:
Support capability building and informal
coalition forming on key files & climate action
milestones
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Supported by board governance routines
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What does using our voice mean to us?

Collective

Point of view.. / Dialogue.
voice.

8 Lucia Karina @
4mo - ®
Insights from INC-5

o S
A notes from Busan

This week | am honoured to be joining the Indonesian
Dele as an observer in Busan at INC-5, where.
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Climate advocacy is embedded within existing advocacy topics

Government Climate Nationally Determined Contributions (NDCs)

Action Plans —r

Investible legislation

Circular Economy FENEEE Water security
G electricity/energy
overnment
legislation Supplier & value chain Ingredients emissions
emissions reduction reduction

Transport
decarbonisation

|

Business & sectoral relevance
Clean Industrial Deal: competitiveness & resilience
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Our first year of ESRS reporting provides business clarity in support of RPE

Ceztsly
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Strategic Governance and Financial
Report Dire s Report Statements

o {

Done sustainably - Sustainability statement Eviiera JESREN
Environment — Climate change (E1) continued

llocated over €400 million between 2021-2023
between 2024-2028
h suppliers, customers,

Our climate transition roadmap includes a 2030 carbon reduction plan, aligned to our business growth, Capex and Opex plans.
to support the ongoing decarbonisation of our ope ons and e chain, and we plan to invest approximately €405 million in emissions reduction initi
We are clear on re we can accelerate progress across our value chain, and are already taking action through 2040. will need continued engageme
industry and peers to support our ongeing decarbonisation. In 2025, we will work to update our SBTi target and carbon roadmap to include the Philippines.

2019-2024 Actual emissions (tC0.8) 2025-2040 M Projected emissions reduction - forecasted SBTi reduction®™ ™ SOIENGE
M Projected emissions reduction - in line with SBTi targets™ (tCO.e) TB,;\Q:?GFE*S
= ’ i
2019 2030 [ ——— 2040
Updated 2048 — & -
hosalna® ' ,— 2030 Fnrgal to reduce 2040 targst to
.20 emissions by 30% vs 20199 reduce emissions
B by 90% vs 2019™
207 GHEG emissions raduction vs 2018 ™ - 5 | B i -00%

2019 baseline™

1 Including the Philippines || Beyand value chain mitigation | -0
[ ] Excluding the Philippines  mm Projected carbon removal

Key actlons and anticlpated time horlzons:
Actions are ongoing Time horizons reflect when we anticipate that the majority of the reduction could be achieved

Financial materiality
Climate mitigation
Waste, including packaging

Ingredients & Supplier engagement @ Portfolio sugar reduction @ Sustainable agriculture @ CCOEP Ventures (e Avalo, Airhive)

Packaging @ Incr ECC\HE,IBC‘ /cled content @ Increa .>II1§, |Jack:1\._' g collection @ "‘L.= olier ennaf,aﬁeh- @ Lightweighting # CCEP Ventures (eg CuRe 'iecl':nc-logiea} @ Packaging mix shifts

Manufacturing ¥ ive CO, i .' lternative fuels 'CDE?’\"BI’"‘ {2 €. Pipeline Clna:.

Transport It [ vehicles ( MPL,- O CCEP Ventures (e g. R"un\om

CDE & Improving ")Z.E mix. and energy efficiency @ Greening of the grid t JEP Ventures (e.g Vorte Technologies)

Supplier engagement including: LTS Ve are committed to fostering collaborative efforts within our industry,
—100% of our carbon strategic suppliers to set science based targets by 2023 BublnL LTS8 actively engaging with peer companies, industry associations and government
(Europe) and 2025 (APS). bodies. To facilitate a rapid. fair transition to a low-carbon economy, we are
Through CCEP Ventures, we are committed to seeking out and funding engasing with key stakenolders to accelerate e following:

solutions designed to drive innovation and sustainability progress in line with — Fossil fuel phase out LIMATE GROUP we m »:

CCEP's 2040 Net Zero target — Rapid shift to a circular economy RE 00
— Renewable electricity across all markets I

& For illustrat
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Impact materiality
Climate change
Pollution
Water
Biodiversity and ecosystems
Resource use and circular
economy
Affected communities




Why does corporate climate advocacy still matter? We can’t do business on a dead planet
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—— 15°CPARIS AGREEMENT GOAL

WE ARE HERE
1.3°C Warming

PRE-INDUSTRIAL AVERAGE

l Policies & action
Real world action based on current policies

2030 targets only
Based on 2030 NDC targets* t

Based on 2030 NDC targets* and
submitted and binding long-term targets

Optimistic scenario

Best case scenario and assumes full
implementation of all announced targets
including net zero targets, LTSs and NDCs*

CAT warming projections
Global temperature
increase by 2100

November 2024 Update

Competitive sustainability makes business sense
The voice of business helps create an ambition loop

US policy creates bumps in the road but won’t stop the momentum
Recommended Reading: Cambridge Institute for Sustainability leadership (link)

M’ /EUROPACIFIC
PARTNERS

Classification - Internal



https://www.cisl.cam.ac.uk/files/from_esg_to_competitive_sustainability.pdf
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