


Introduction to ACC

The American Chemistry Council represents nearly 200
companies engaged in the business of chemistry.

* Ahighlydiverse membership in size, geographic footprint,
manufactured products, and advocacycapabilities

* QOur Political Mobilization team serves as the grassroots
advocacyarm of ACC, enhancingthe “boot leather
lobbying” of state and federal colleagues.

* 96% ofallmanufactured goods are touched bythe
business of chemistry




Keys to Effective In-District Events & Advocacy

1) Set Up for Success

2)Make it Local

3) Think About Their Priorities

4) Get Creative, Go to Them

5) Continue the Post Visit Relationship



Set Up for Success

* Make the lives of staffeasy.

* C(Clearmstruction on attire, logistics, point-of-
contact, protective equipment, etc.

* Identify hard stop time upon arrival.

* On-site details —photo policies, point out key
participants, talk through the plan for the visit.

* Make companyparticipants comfortable

* Establish comfort level of participants and help
give them confidence

* Make them aware ofanychanges and walk
through timeline prior to the official’s arrival.

 Setreasonable expectations
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Think About Their Priorities

Press Releases

Bergman Presses Biden EPA on Unrealistic and Unachievable Regulations

Washington, September 19, 2023




Get Creative & Go to Them




Continue the Relationship

Share social media links with comms staff
 Thank you notes (staff & site leadership)

« Offer future opportunities

« Capitalize on event with officials & staff in D.C.

« Periodic check-in with district staff



K‘\ |>K| ;;\ |>|<| |>|< > |;; |
K| |><| \><'| KK

e RIS ST
> \>|< L_ﬁKhﬁah}K .y

S S T

e lX Eﬁ%'?\ﬂfYX % |>K i
S Sk

| oK
> \>!<| > KK \>f<I
>|<\ |>4<‘ |>'<\ |>|<‘ |>|<\ |>|<‘ |>'<\ |>l<‘ |>|<\ |>|<‘ |>|<‘ :
. O] oK K K oK
|\|/| I N N S N N N I N o N BN



	Effective �In-District Advocacy Case Studies
	Introduction to ACC
	Keys to Effective In-District Events & Advocacy
	Set Up for Success 
	Make it Local
	Think About Their Priorities
	Get Creative & Go to Them
	Continue the Relationship
	Slide Number 9

