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Although there were differences about which areas needed additional regulation,
there was strong alignment on the need to establish guardrails for Al

Which of the following areas do you think are in the greatest need of additional regulation?

Percentage of respondents who placed the issue in their top three

Artificial Intelligence

Social media platforms
Cryptocurrencies

Pollution in local communities
GHG emissions

46% Artificial intelligence
Healthcare costs

Social media platforms
Cryptocurrencies

Privacy

. Nicotine 18% Greenhouse gas emissions
Plastics / packaging 16% :
Autonomous vehicles
Costs of energy 15%
Privacy 12% Energy costs

Energy production

Autonomous vehicles 1% -
Costs of healthcare 10% Nutrition/food safety
Energy production 10% Fintech / digital payments
Gambling / sports betting 9% Banking / cap requirements
Banking / cap requirements 8% Plastics / packaging
ESG Investing 8% Nicotine
Fintech / digital payments 8% Workplace safety

Nutrition and food safety 4% Transportation manufacturing
Workplace safety 4% Pollution in local communities

Alcohol 2% Alcohol

Lumber and paper production 2% Gambling / sports betting
Transportation manufacturing 1% ESG investing

43%
29%
24%
21%



Policymakers only use Al in a very limited context

PAC: Artificial Intelligence / June 2025

How do you use Al in your daily work?

% of respondents who placed the issue in their top 3

Language translation
Background research on policies and issues

Brainstorming for new ideas and initiatives..

Editing reports, memos, and other materials
Writing reports, memos, and other materials
Data collection and processing

Data analysis

| don't use Al in my daily work

Smart personal assistants (e.g. Siri,..

Media monitoring and issue tracking
Background information on companies

Automatic generation of images, audio,..

Cybersecurity

Workplace training and development..

8%
5%
3%
3%

1%
10%

14%
14%

24%
24%
23%
21%

29%

51%
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Most large-corporation workers are familiar with Al, but senior-
level executives report significantly higher familiarity

Familiarity with Al in General

I

e I A
|
|
|
|

83% 85%
6 < | > 95% s

|
I
|

\ i FEEET I
|

Total workforce I C-Suite / EVP I SVP / VP Director / Manager

® Very familiar ® Somewhat familiar © Not too familiar ® Not at all familiar

Q: In general, how familiar are you with Artificial Intelligence (Al)?

e
Associate / Analyst

> 74%
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Senior executives are very optimistic about Al integration, while
junior-level employees express nearly as much concern as

> 51%

> 42%

optimism o
Overall Concern/Optimism
4 : N N\
.
|
|
61% I
6 < | - 71% > 65% 37%
37% '
| 37% )
I 32% ™
-~ |
4 | ’ < 29%
24% I ™
21%
35% < ' 20% > 31%
Total workforce I C-Suite / EVP / SVP / VP Director / Manager Associate / Analyst

B Very optimistic Somewhat optimistic Somewhat concerned M Very concerned Don't know/Not sure

Q: Assuming that your company was to integrate Artificial Intelligence (Al) in the Workplace, how concerned or optimistic are you about Al being integrated into the workplace?
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Senior executives believe Al will lead to job creation, while junior-
level employees are more concerned about job displacement

Job Creation vs. Displacement

Integrating Al in the workplace will ultimately lead to job Integrating Al in the workplace will ultimately lead to job
displacement as the technology will replace the workers. creation as it will free up time for employees to focus on

more meaningfuland strategic tasks, which can enhance
their roles and open up new opportunities.

Total
Workforce

C-Suite / EVP
/ SVP / VP

Director /
Manager

Associate /
Analyst

Q: Regardless of whether or not you currently use Al as part of your daily job, which of the following do you agree with more, even if you do not completely agree with either statement?
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Senior executives are more likely than junior employees to say Al
is discussed frequently, and are far more aware of training
programs

Awareness of Al Training

Frequency of Leadership Discussion of Al
quency of 1p Discusst f Programs or Resources

|
1 @ Yes andl
| have
: I participated
16% I @ Yes, but|
: have not
8% @ No, | am not
15% I aware of any
16% 23% . Don’t
9% | know/Not sure
10% '
17% . !
9 16% I Total Aware:
7% |
20% 9% | Total Workforce: 50%
-_ 14% | ° C-Suite/ EVP / SVP /| VP: 77%
, } ) | » Director / Manager: 56%
Total workforce C-Suite / EVP / SVP / VP Director / Manager Associate / Analyst - Associate / Analyst: 31%
B Everyday [ Severaltimes aweek M About once a week A few times a month Once or twice a month Afew times ayear M Never

WL TTUVV UILTTT UUED LT ITAUTIDIHITY dl yUUT LULTIYATTY UIDLUDD AL WILLT CHTTYIVYETED !

Q: Are you aware of any Al training programs or resources provided by your organization?



Al tools
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Drafting briefings and
press releases

Acting as a highly accomplished PR professional write a generic press
release on a new product launch for a financial services company that
focuses on alternative investment, The press release should be in a
formal and neutral tone and be targeted towards tier 1 media
publications

FOR IMMEDIATE RELEASE
Date: finsert Date]

[Company Mame] Unveils ive Al ive | Platform, Transforming Access to
Unique Asset Classes

[City, Country] — [Company Namel, a leading name in financial services, today announced the launch

of its groundbreaking

platform, desi  to provide institutional and
sophisticated investors with unparalleled access to unique and diversified asset classes,

With a focus on innovation, transparency, and performance, the platform enables investors to
explore opportunities in sectors such as private equity, real estate, infrastructure, venture capital, and
more. By leveraging cutting-edge technology and robust market expertise, [Company Name] aims to
empower clients to diversify their pertfolios, manage risk, and achieve long-term growth,

“At [Company Name], we und d the evolving needs of i who seek al ives beyond
traditional markets,” said [Executive Name], [Title, e.g, CEO or Managing Director]. "Our new
platform represents a significant milestone in our commitment to providing innovative financial
solutions that unlock value and deliver measurable impact. We are proud to bridge the gap between
investors and high-quality alternative opportunities.”

Key features of the platform include:

* Ent d A ibili I onboan””.g and navigation designed for both experienced

TN || Smay RSP S L S

r‘.dpqﬁags ChatGPT Q o®
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Summarising documen

% Autumn_Budget_2024_Print.pdf

PDF

Acting as an analytical consultant at a financial services company
summarise the document attached and highlight the areas of interest
to a company in the FS sector

Summary of the Autumn Budget 2024 Relevant to Financial Services Sector
Key Highlights
1. Economic Stability and Fiscal Policy:
» The government is implementing new fiscal rules, including a Stability Rule to ensure the

current budget is balanced by 2029-30, and an Investment Rule to reduce net financial debt
as ashare of GDP [0 .

* Enhanced fiscal transparency with commitments like annual fiscal events and frequent
spending reviews.

2. and Public di

P g

* Total public sector net investment will average 2.6% of GDP over the Parliament, including
an additional £100 billion for infrastructure over five years [ .

» Specific investment in transport, housing, research and development {R&D), and net zero

transition projects.
3. Taxation Policies:
* Reforms to Capital Gains Tax (increasing main rates to 18% and 24%) 0 .
= Introduction of a 20% VAT on private :.m:ul fees O .

Message ChatGPT -] o@®

0B (n )
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Drafting emails An “unbiased” opinion

when conducting research

draft an email to a recent query | have received from a journalist | am
on good terms with who has asked for an interview with the CEO. We
will not be able to do a full interview due to time constreignts but the
CEQ is happy to answer questions in a written response if he sends
them through. make sure to keep the email positive as despite the
news we want to keep the relationship warm

Subject: Interview Request — Written Q&A Opportunity
Dear [Journalist's Name],

I hope this email finds you well. Thank you for reaching out and for your continued interest in
[Company Name].

While our CEQ, [CEQ’'s Name], is unfortunately unable to accommodate a full interview due to
current time constraints, he would be delighted to engage with your questions. If you could kindly

send them through, we’'ll ensure he provides thoughtful and detailed written responses.

We greatly value the positive relationship we have with you and appreciate your understanding.
Please do not hesitate to reach out if there’s anything else we can assist with.

Looking forward to receiving your questions.

Best regards,

[Your Full Name]

[Your Position]

[Company Name]

[Centact Information]

» G Cv

Nessage ChatGPT e o®

0B @ O
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acting as an investigative journalist and using what you can find online
write a few paragraphs on your impressions of Aviva as a company

< 22

Thought about Aviva company impressions for 5 seconds

In surveying publicly available information on Aviva, one quickly discovers a legacy that stretches
back several centuries, with roots in well-known insurers such as Norwich Union and Commercial
Union. The modern-day Aviva was officially formed in 2000 through a merger. later rebranding from
CGNU to Aviva in 2002. The company’s heritage is often cited as a strength: it has weathered market
cycles, responded to shifts in consumer needs, and adapted to new regulatory environments over
time. This historical continuity seems to underscore a broader narrative of reliability—at least from a

brand perspective—within the insurance and financial services sectors.

From an operational standpoint. Aviva presents itself as a multinational player, offering products
ranging from life insurance and pensions to general insurance and asset management. It holds a
particularly strong presence in the United Kingdom, though it has also maintained operations in
other key markets such as Canada, Ireland, and parts of Europe. Publicly accessible corporate
literature and news coverage generally describe Aviva's strategic focus as one of "simplification™ the
firm has taken steps in recent years to streamline its portfolio, including divesting certain non-core
businesses, to sharpen its focus on core operations and improve financial perfermance, Earnings
reports and investor presentations often stress an emphasis on efficiency, customer-centric

innovation, and digital transformation, reflecting broader industry trends.

A glimpse into Aviva's initiatives suggests a degree of progressiveness, particularly around
environmental, social, and governance (ESG) geals. Aviva regularly highlights its commitments to
responsible investing and to supporting a lower-carbon economy, with pledges to reduce emissions
in its underwriting and investment portfolios. However, like many large financial institutions, Aviva
has faced scrutiny over whether such commitments move beyond marketing campaigns and actually
deliver measurable impact. Stakeholders in sus 4"1able finance and climate advocacy often watch

Aviva's moves closely to gauge real-world results. Some critics have pointed out that while the

Ask anything .

0B« o
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Note taking in meetings.. ..and converting transcripts

into formatted notes/actions

c e meet.google.com/bjd-mjci-zhb

Cameron Brown

bjd-mj

Tt e O ©  FRelaunch o upaste

Activities X

Featured add-ons

Install third-party add-ons to do mo

O] 0 &

TeamViewer Figma Confluence

Show more

Mote Formatter

Interview Notes
Date: [TED]

Participant:

Steve (Interviever), Brad (interviewee)

Key Topics Discussed

1. Brad's Transition to Entreprencurship
Brad started as a graphic designer for a lacal branding agency.

+ Transiticned into starting his own business after deing graphic design as a

favor for 2 friend.

GOOGLE »  Early success led him to formalize the business, launch a websitz, and taks on
local businesses and restaurants as clients.
Breakout rooms
ae R ——— 2. Challenges in Starting the Business
= Initial financial challenges: Brad bootstrapped the business with only 5200
. ) (CAD) and an AdWords credit,
. Live streaming

Let people watch without joining

n Polls

Get a quick pulse of t

nce

Q&A

Give everyone an easy way to ask questions

S

Recordin
[0 g

Record meetings for on-demand viewing

B Transcripts

Capture the cor ation for later

-~ O a B

11

* Lack of experience at the outset. admitting he had *no idea what [he| was
daing.”

»  Oyercoming introversion to pursue local networking opportunities.

3. Early Marketing and Client Acquisition

= FRelied heavily on refierrals from friends in the beginning,

#  Used a Facebook post shared by a friend with 2 large network (-2,000 friends)
o gain imtial leads. One lead from this effort became his largest chent.

»  Local outreach to magazines, newspapers, and other media contributed to
acquiring “real” dients outside of his personzl network,

»  Metworking and meetup growps 3lso played a role in gaining new business,
though it was initially challenging for Brad as an introvert,

4. Brad's Views on Modern Marketing

*  Brad bel

nal PR for local busine

e in traddit

5 despile minimal

engagement with socisl media platforms ke Twitt

»  He acknowledged the value of personal connections and werd-of-maouth
marketing as foundational to his esrly success.

Key Takeaways

1. Startup Resources: Brad began his business with minimal resources and relied

&, Shara P



Creating graphics

Penta's Al Adoption Process

Al Taskforce
Established

Best Platform
Selected

Custom GPTs
Developed

PAC: Artificial Intelligence / June 2025

Platform Trials
Conducted

=]

Regional
Leaders

Appointed

S

Trend and influencer

identification

TikTok content showcased skating outfits, favorite brands, styling tips,

and challenges like the “baggiest outfit”

Top Content Buckets (by size)

Topics of C tion on Skateboarding Fashi
Based on video transcripts

Big Tricks
(9.9%) 8
X

Skating Videos * %
(18%) #

’ Skating Advice
L (4.5%)

Love for
Skateboarding
(211%)

Skating Outfits )
(20%)

Collected between June 1, 2023 - February 1, 2024

™ Streetwear
Brands (16%)

12

1.

Skating Outfits (20%)

Skaters model their favorite streetwear styles and share styling tips,
showing brands like Aelfric Eden and Hurley. Styling videos feature
baggy outfits, family outfits and graphic tees.

Skating Videos (18%)
Skaters document their skating routines, experiences, and
techniques while showing off brands, such as Off-White.

Streetwear Brands (16%)
Videos display pieces of clothing from various streetwear brands,
such as Supl , Sake, and Greed) ius and where designers

drew inspiration from like 10 DEBVE;;& Rocksmith.

Love for Skateboarding (11%)
Skaters take to TikTok to share their love and passion for
skateboarding by telling their personal stories.

Big Tricks (9.9%)
Skaters show off their impressive skating tricks and moves.

Skating Advice (4.5%)
Experienced skaters share tips and advice for fellow skaters.

Product Reviews (4.3%)
Content creators review different brands of skateboards and
streetwear, such as Straye.
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Daily/Weekly reports

Penta

e Using Al allows for tailored reporting with articles EUROPEAN AVIATION NEWS

summarised automatically in either 2,4, or 8
lines.

14 January 2025

. . . Table of contents
® Articles are selected automatically with pre-

programmed criteria such as: .
. L. European Policy News
O Articles that are driving the news Institutional News
o Articles with the greatest relevance to the S
client/stakeholders we are looking to
engage with.

European Policy News

¢ These Crlterla are fu rther curated by flne tunlng LA VANGUARDIA: E| Prat rebasa su limite de pasajeros, de 55 millones, y pone a
the reports to only look at specific sources, key i ————
o . . By: Maite Gutierrez, 13 January 2025
influencers or geographical regions Categories: European PolcyNews

E! Prat airport in Barcelona has exceeded its pazsenger limit of 55 million, prompting the need for operational
optimization and potential expansion plans by the government and Generalitat to manage the increasing
demand. Aena is focusing on optimizing existing facilities and using less demanded time slots to handle the

passenger volume, while also investing over 750 million euros in renovations

13
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Our uses and capabilities are
constantly developing

Podcasts On Penta.live:

Ability to use Penta.live to track the top 50,000 global
podcasts directly on the platform, including full
transcripts.

Key Opinion Formers.

Ability to map who has the ear of your audience - the
influencers, media, reporters, and third parties - and
help you monitor and analyse the narratives.

Storyline Identification:

Ability to automatically identify the storylines and
narratives in your content so you don'’t have to.
Combine with our key opinion former analysis to map,
using real data, who is influencing your audience and
what are they saying.

14
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[Penta All] § Penta Product Update - January 27 o X & @&
Lloyd Miller Mon, Jan 27, 301PM (23 hours ago) Y% & Share D Log to Salesforce “«
to Product «

Hello from the Penta product team! This week we're talking podcasts, key opinion formers, storyline identification, and one tip on using text filtering in Penta.live

« Podcasts On Penta.live. You can use Penta.live to track the top 50,000 global podcasts directly on Penta.live, including full transcripts. You can
access them by going to Penta.live Media Intelligence, and selecting Podcasts in the source type filter option.

« Key Opinion Formers. What stakeholders hear shapes what they think and influences how they act. We can map specifically who has the ear of your
audience - the influencers, media, reporters, and third parties - and help you monitor and analyze the narratives. You can use this to better understand
how your audiences

« Storyline Identification: Want to do text analysis but don’t want to be prescriptive in deciding what to look for? Storyline identification is the new tool
we're launching that will organically identify the storylines and narratives in your content so you don't have to. Just upload your data set of news
articles, tweets, transcripts, survey responses, or any other text data to find out what is being talked about. Combine with our key opinion former
analysis to map, using real data, who is influencing your audience and what are they saying.

[Penta All] & Penta Product Update - January 13 iabox « @ B
Lloyd Miller <lloyd.miller@pentagroup.com> Mon, Jan13,3:03PM ¢ of share O Log to Salesforce “«
to Product »

Hello from the Penta product team! This week we are showcasing a few ways for you to look at companies and issues on Penta.live - which issues are driving a
company's reputation changes and how do the visibility of different brands or issues change over a news cycle.

« Penta.live has a lot of easy tools to get high-level answers to all the basic q i about a pany’s media profile. Below is an example of
showing a company’s issue profile using Penta.live (Reputation Intelligence > Issues) as a way of showing the client how we understand them. The
Issues tab can also help answer questions like:

o How much coverage are they getting?

o What are the positive and negative issues?

o Who is writing about us the most?

o How does this organization's coverage compare to their peers?
o How long did that storyline last in their coverage?

o |s this story being picked up widely/spreading/going viral?

[Penta All] & Penta Product Update - January & ibox « & B
Lloyd Miller <fioyd.miller@pentagroup.coms Mon, Jan 6, 3:01PM  ¥¢ o Share O Log lo Salesforce “
to Product «

Hello from the Penta product team! As we embark on 2025 | am excited to announce we have BlueSky key opinion former analysis available, how you can
showcase KOF analysis using the incoming GOP administration, and how to track podcasts in Penta.live.

« BlueSky KOFs. We are launching a new product to analyze social graphs on BlueSky just as have for years on X. If you want to know who has
influence on the new platform, or if anyone is using it at all, reach out and we’'ll help you answer that.

« Understanding the Trump/GOP Media Ecosystem. While many people are (or say they are - check out Penta’s recent report on social media
perception) moving to BlueSky, X remains very popular among conservatives. We recently mapped who retains and has gained influence with the GOP
majority by mapping the social media graph of conservatives on X,

Alt-Conservatives

S Mest America's Voice 2
@ Juck Poschiec % GOP
T MarkLevingtow 100 Majority
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Tariff discussions rise across all industries in Q1 2025, while
immigration discussions fall significantly

Issues Healthcare Financial Retail Technology | Oil & Gas | Automotive |Food & Drink Utilities Aerospace Insurance Industrial

Labor

Tariffs

DEI

Immigration

Inflation

National Security

Recession
Energy
Tax
- *No Change in Volume 1 *Volume Increasing | "Volume Decreasing o Industry Optimistic o Industry Pessimistic o Neutral Sentiment No Volume

“The volume change reflects the transition from Q4 2024 to Q1 2025.
15
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Industries express more pessimism than optimism in Q1 2025
overall, with oil & gas emerging as the most optimistic sector

Healthcare
Financials
Retail
Technology
Oil & Gas
Automotive
Food & Drink
Aerospace
Utilities
Industrial

Insurance

0 5 10 15 20 25 30 35 40 45 50
Volume
o Optimistic o Pessimistic

16
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Penta’s platform uses Al to crunch huge amounts of data...
allowing humans to use their judgement/skills

Daily volume of
global
content analysed

Countries
Covered

Companies
Covered

Mexa Inteligence Dashboard

Company A leads in December following positivity in national media
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Despite EU-level alignment, examination of the issues reveals a patchwork of

competing priorities for Al regulation

Overall: Of the 46,000+ individual data points studied between February
2024 and January 2025 across UK, French, German, Italian, and Dutch
media, the top three issues in Al regulation are Ethics, Jobs, Higher
Education, Al Business and Sustainability.

Alignment:
 European countries most clearly align on putting ethical Al at the
centre of their regulatory strategy, as it relates to misuse for
manipulation, bias, and privacy violations.
* In January 2025, France chairs the GPAI’'s Ethics and Society
Group.

* In March 2024 in the UK, Lord Holmes of Richmond proposes an Al

bill, emphasising “the UK must lead when it comes to ethical Al”.

Divergence:

+ Despite broad regulatory alignment with EU-level policy, divergence is
evident between views of ministers of member states on key issues.

* On SMEs, Daniela Santanchég, Italy’s tourism minister, calls for more
targeted measures to prevent Al from creating “unbridgeable” gaps
between large corporations and smaller businesses. Meanwhile, Dirk
Beljaarts, the Netherlands’ minister of economic affairs, warns that EU Al
regulation could hinder SMEs.

« There is also internal competition within the EU to become Europe’s
leading Al hub. Germany strengthens research partnerships with the UK,
while France looks beyond Europe, securing a deal with the UAE to
develop an Al campus in France.

18

\rtelligencEountry Afdlysis 2024

Visibility ranking of issues in Al regulation in Europe (February 2024 — January 2025)

Overall Ranking

UK France Germany Italy Netherlands
1 Ethics 1st 1st 3rd 5th 1st
2 Jobs 5th 3rd 4th 6th 3rd
3 Higher
Education 6th 2nd 1st 1 Oth 5th
4 Al Business 7th 5th 6th i 7th
5 | Sustainability 8th 6th 5th 3rd 6th
Human
6 Rights & 10th 4th ond ond 10th
Conflict
7 Fake News 4th gth gth 4th 4th
8 Al Public
Education ond 10th 10th gth ond
9 SMEs 3rd 7th 9th gth 8th
10 Intellectual o o o " "
Property o o 7! 7 9
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In 2025, policy focus shifts towards opportunity-led enablement, as
Al literacy and SMEs support outweigh job concerns

Visibility" Ranking

Key Drivers

Visibility" Ranking
in Jan. 2025

Ethics

Lord Holmes of Richmond proposes an Al bill and Al Authority, stating that “the UK must lead when it comes to ethical Al”.
Legal & General Investment Management and Abrdn push Apple to reveal their policies on ethical Al.

18

\_/

N\

\_/

French President Emmanuel Macron announces a €400m investment in Al clusters, aiming to train 100k people annually in Al.
Al Public Education Victoria Collins, Liberal Democrats MP, emphasises the importance of building public trust and shifting the British culture to 8TH
recognise its opportunities.
SMEs Daniela Santanche, Italian tourism minister, argues for a targeted approach to prevent Al creating “unbridgeable” gaps for SMEs, QTH
while Dirk Beljaarts, minister of economic affairs of the Netherlands, opposes regulation on SMEs.
Fake News Paolo Gentiloni, European commissioner for economic and monetary affairs, says Al deepfakes threaten democracy. 7TH
Prime Minister Fumio Kishida proposes a framework to discuss Al disinformation at the OECD meeting in Paris.
Jobs Economist Daniel Susskind proposed that a third of school lessons should focus on Al to prepare students for future job markets. oND
Bloomberg reports of a “chill wind of layoffs” through France, driven by a combination of Al and slower economic growth.
Sustainabilit The OECD praises Germany as a “global leader” in deploying Al for decarbonisation and green energy. 5TH
y SOCi becomes one of the first companies to receive the ISO 42001 certification for sustainable Al development.
. . Bettina Stark-Watzinger, German minister of education and research, signs an Al research agreement with the UK. RD
@ ngher Education President Emmanuel Macron announces a deal with the UAE to open an Al campus in France. 3
Al Business Meta warns the EU its approach to regulating Al could risk constraining its access to cutting-edge services. 4TH
Andreas Mundt, the head of Germany’s Federal Cartel Office, urges lawmakers to enable scrutiny of Al partnerships.

S\
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In the UK, discussion of ethical Al is considerably more prominent,

with Al

Visibility*

public education entering the discussion from 2025

Ethics
IBM and e& partner to develop
an Al governance platform to
enhance compliance with ethical
practices.

Jan-25

120,000 -
Legal & G I e, M t and Ethics
Z%a d er;e;a :w;astmentl thaqagepwgn an Cybersecurity Intelligence discusses data
ran push App etr? relvzia eir policies on access controls in Al to comply with data
100,000 - ethical Al. protection regulations, such as the GDPR.
Fake News
Prime Minister Fumio Kishida is expected to
propose a multinational framework to P F . . hi
discuss the spread of misinformation by Al at Ope Francis says, ‘no machiné
80,000 - the OECD meeting in Paris should ever choose to take the life of
. ' a human”, speaking at the G7
Steve Hair, (?EO of. Sage, says Conference.
the company is providing Al tools . .
to SMEs and regulators should ngher Education
60,000 - focus on global standards for Al. ,;k:'umve.rsllt%_/' lecturer, writing to the Al Busi The Guardian notes ahead of the
/nanct:)/a t u:esi.vmce.s co:lcerns usiness ) U.S. election that it is task of
about chealing using Al. Meta warns the EU its regulation to ensure that Al is
approach to regulating Al could trustworthy.
risk constraining its access to
40,000 - cutting-edge services.
Va—
20,000 A
b — \ ><_§<
0 T 1 T T T \ 1
Feb-24 Mar-24 Apr-24 May-24 Jun-24 JuI 24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24
. Al Public Jobs Intellectual Human Rights &
o Ethics Education o Property Conflict
Higher .
O Fake News SMEs Education Sustainabiity @ Al Business
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Thank you

Ronald JL Chan

Senior Director, Penta
Ronald.chan@pentagroup.com

© Penta Group, LLC 2025
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