
COMMUNICATING THE IMPORTANCE Of the PAC  





What is a PAC

Wh y d o  w e  h a ve  o n e ?

Wh e r e  d o e s  t h e  
m o n e y  g o ?

Le g a l/ E t h ic s ?

Will c o n t r ib u t io n s  
m a k e  a  d iffe r e n c e ?

Wh o  d e c id e s  h o w  fu n d s  
a r e  d is t r ib u t e d ?

WHAT 
QUESTIONS 

DO YOU NEED 
TO ANSWER 

FIRST?



TAILORING PAC EDUCATION BY 
E MP LO YE E  S E G ME NT



SIMPLIFYING THE 
COMP LEX

Plain language and 
relatable stories stick 

far better than a 
compliance lecture



REPURPOSING  
EDUCATIONAL CONTENT

Cre a ting  PAC e duc a tion c onte nt ta ke s  e ffo rt 
— s o  s que e ze  e ve ry d rop  o f va lue  from  it .

• If you make a FAQ document, turn each 
question into an intranet post.

•  If you make a 3-minute video, cut it into 30-
second clips for internal channels.

•  If you write a policy-impact story, use it in 
your email campaign and have a leader 
share it at a town hall.



FROM EDUCATION TO 
SOLICITATION

• Connect the dots

• Use champions

• Timing is everything



CREATIVE 
S O LIC ITATIO N IDE AS

• PAC Week

• Interactive Quiz

• “Why I give” videos

• PAC to School



CASE STUDY
AP P LYING IT ALL



FINAL TAKEAWAYS

• Educate First
• Segment Audience
• Simplify
• Humanize
• Repurpose
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