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Members Can Contact Our Staff Experts

Nneka Chiazor

» Public affairs leadership
& management

* Risk management

» Socialimpact

Y
Alex Donovan

* Policy communications
* Investorrelations
+ Global public affairs

Kristin Brackemyre
» Political engagement,

compliance & transparency
» Public affairs management

Anna Platt

* Local, state and federal
gov'trelations

* Lobbying trends

» Public policy

e

Laura Brigandi Monica Day

» Grassroots engagement + Campaign finance

+ Digital advocacy + Political action committees
+ Artificial intelligence + GOV & civic engagement

Inés Reis Basto Joao Sousa

» European Union institutions + Global public affairs

+ International Law + Strategic communications
+ Trade Agreements » EU institutions

* Public Policy
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Membership Plus +

Executive education

available to your
whole team, anytime,

for one low price

pac.org/plus
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Earn a Certificate with
the Council

PAC & Grassroots Management
Government Relations & Lobbying
Public Affairs Management

pac.org/certificate
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The Generational
Audience Shift




The “Lorde Rule”

Millennial November 7 Generation Z
(1981-1996) 1996 (1997 - 2009)
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Fox News

CNN

CBS

NBC

ABC

The New York Times
CNBC

The Wall Street Journal
The Washington Post

MSNBC

Politico

Source: Morning C

Shares who engage with the following news sources:

© Gen Z women ® Gen Z men

28% @ @ %
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Skimmers

Explainer-Seekers

Community-anchored participants

Ambient news consumers
See headlines and trending
posts

Passively engaging, not
attributing news to a platform
or source

Will watch a 1-2 minute
explainer or a 10-20 minute
deep dive

Only if first 2-3 seconds
establish relevance
YouTube and podcasts

Trust only “known nodes’” of
information

Friends, family, micro-
influencers, etc.




Decoding the Digital Native
Ovur Guest:

P
Sam Zaleski

VP, Brand and Growth Strategy
Tunnl
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Strategies for a Fragmented World

This Session’s Speakers:

Maggie Kinnealey Isabel Aptman Megan Simmons
Partner Press and Communications Associate Director of Government
VOX Global Everytown for Gun Safety Affairs

Everytown for Gun Safety
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