Creating PAC Surveys to
Understand Your Audience




“A brand is no longer what we
tell the consumer it is—it is
what consumers tell each
other it is.”

-Scott Cook

RESEARCH IS
CREATING
NEW KNOWLEDGE

-Neil Armstrong

If your target audience isn’t
listening, it’s not their fault, it’s

yours.
- Seth Godin,
Small is the New Big, p.14

“IF YOU’RE NOT
LISTENING, YOU’RE NOT

LEARNING.”

- Lyndon Baines Johnson
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What do you know?

 |Informal Conversations
* Focus Groups

e Surveys

What do you need to know?
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Strengths & Weaknesses
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YOU A QUESTION

But how many? What kind?
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How will you communicate it?
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And test again!



What is considered success?

80%
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Analysis: or when the real fun begins wNN
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Tell them what you learned! wNN
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Amie Adams
aadams@dunnassoc.com
www.dunnassoc.com




