
Think Like
a Marketer

Rebecca Jami

COO, Access Marketing Services

Amie Adams

President, Dunn Associates

March 4, 2019



Know Your Audience & 
Talk To Them Where They Are



Marketing vs. Advertising



Get to Know Your Audience

• Data

• Research



Develop Your Message

• Write to one person

• Be specific

• Use concrete language

• Share your unique offering

• Repeat. Repeat. Repeat.

• Be Visual  



Channels - EMAIL

MEMBERS

PAC Match email

NON-MEMBERS

PAC Match email
Invitation

Emails targeting different business units



Channels

HANDOUTS

MAIL
V

ID
EO

PEER-to-PEER



Don’t Get Overwhelmed!
You had the power all along, my dear!



Questions?

Rebecca Jami

rebecca.jami@accessmarketingservices.com

Amie Adams

aadams@dunnassoc.com


