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BIPARTISAN INSIGHT

PROVEN HATIONAL INTEGRATED 360°
LEADERSHIP COMMUNICATIONS

FULISERMICE STRATRGC
COMMUNICATIONS

& BIPARTISAN
BEITER RESULT

ROKK was founded by a Democratand a
Republican who understand the value of
understanding the other side. That helps us create
360-degree campaigns that are laser-focused,

insight-fueled and highly effective.
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THE TEAM YOU WANT

IN THE ROOM.

While their backgrounds and talents are

diverse, the people at ROKK all share the

same passion, commitment and ability to
deliver results for our clients.
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wvs @ MEDIA RELATION

g So have a story you want to pitch. Now

what? How do you getand maximize an
interview or press at your event?
WHATTIS THE GOAL?
WHATIS ANINIERMEW?
HOW YOUTOOK
HOW YOU SOUND

WHAT YOU SAY




PITCHING
STRATHGY

“Spray and Pray” will not win the day. Pitches need to
be timely and targeted.

DEVH.OP STRATEGIC COMMUNICATIONS PLAN
DEVH.OP TARGETLIST
PREP ARE SUPPORTING COLLATERAL MATERIALS

PITCH INDIMIDUALS THROUGH THHR PREFERRED CHANNEL
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© .7 GOT THE GREEN LIGHT

7/ \ What happens when the reporter says yes? It all goes back to
your overall communications plan.

SET TOGISTICS AND GROUNDRULES
PROVIDE BACKGROUND MATERIALS
PREPARE

EXBUIE
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https://youtu.be/5DlPpi0yuqI?t=7

YOU'VE DONE
THIS BEHORE
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WHAT'IS AN INIERMEW?

AN NN\

WHATINIERMEWS ARENT WHATINIERMEWS ARE
. Conversations The Opportunity to Share
*  Quizzes Your Message

. Depositions

10



A HBC NEWS - WASHINGTON, DC i CHARLOTTESVILLE, VA

WHAT IS AN INTERVIEWll
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VIRGINIA VOTERS | 16:080 o e e
REASON FORVOTE | sUPPoRTTRUMP ~  OPPOSE TRUMP NOTAFACTOR

| *JPMORGAN CHASE
. CHAIRMAN AND CEO

DIMON SAYS JPMORGAN IS INSPIRED,

st N WORRIED BY CHINA'S FINTECH PROGRESS
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WHAT BOOKERS
WANT TO KNOW
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. HOW YOU SOUND
HOW YOULOOK

. WHAT YOU SAY
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LOOK AT HOW
YOULOOK

BODY
HEAD
EYES
HANDS

SMILE
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WEAR THIS

AR 2 2
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WHAT NOT TO WEAR®
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HOW YOU
SOUND

VOLUME

VARIATION

PUNCIUATION

PAUSES

ROKK

soLuTions 17




HOW YOU SOUND

AR e ns.’sGZ,

I did not steal your blue

wallet yesterday.
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SOLUTIONS




WHAT YOU SAY: ITALL
FOWS FROMTHE GOALS
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WHAT YOU SAY: IT ALL
FLOWS FROM THE (QOALS

BETHEREPORTRR:

What headline would you want written
about you?

What are you doing in the interview to
achieve that?
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WHAT YOU SAY: HAVE
APLAN
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WHAT YOU SAY: HAVE
APLAN
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ANTIAPATE DONTGET
QOICHABD
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WHAT YOU SAY: HAVE
APLAN
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ANTICPATE DONTGET BRIDGE FLAG
GOTCHA D HOOK
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WHAT YOU SAY: ITALL
FLOWS FROMTHE GOALS

Pivot Points:
*  A-B-A(goal-because why-goal)
e Pivot (but what’s really important)
*  Control (stay away from the bait)
*  Repetition (reporters will move on from fruitless

lines of questioning)

IFTHIS IS YOUR COVMERUAL, COMEWTH ASCRIPT!

ROKK

SOLUTIONS 24



WHAT YOU 3AYGING

Quickly answer the reporter’s question, then transition to

what you want to talk about.

Example bridge phrases:
“What we’re focusing on this quarter is...”

“What our customers have found important is...”

“Another thing to note...”

“We’ve also discovered...”
“The data also showed...”

NOIE YOUHAVE TO MAKE A GOODFAITH EFFORT TO ADDRESS THE
QUESTION MAKE A BRIDGE, NOT' ADIVING BOARD.




WHAT YOU SAY: HAGGING

Use your words to show what the reporter should

be paying attention to.

“Most Important”
“Biggest Impact”
“Revolutionary Product”

“Biggest Challenge”

“Greatest Test”

ROKK
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WHAT YOU SAXXKING

Example hooking answer: “That’s just one of the ways
that we’ve been able to keep employees safe at work this

year.”

SET UP THE FOLLOW UP: WHAT HLSE HAVE YOU DONE?

“It’s just one example of how we do well by doing good.”

SET UP THE FOLLOW UP: WHAT ARE SOME OTHER WAYS
YOUR COMPANYTS GIVING BACK TO THECOMMUNITY?







YOEEIR TIME..

THANK YOU FOB‘

i

WWW.ROKKSOLUTIONS.COM
INFO@ROKKSOLUTIONS.COM

202-280-2007

You’ve seen what makes us stand out.
You’ve seen our services. You’ve seen
our results. Now see what we can do

for you.
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http://www.rokksolutions.com
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