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About NECAPAC

 #1 Specialty Trade Construction PAC

 $1.8 Million Raised per Election 
Cycle

 Over 3,000 Donors per Election 
Cycle



Reporting Back to PAC Donors

 Why Transparency is Important

 Ways to Communicate to Your 
Membership

 Facts and Stats to Brag About



Why Transparency is Key

• It makes potential donors more 
comfortable with contributing.

• It gives your members a say in the 
contribution process.

• An informed member is more likely to 
recruit more donors.



How to Justify PAC Giving

• Have a Clear Goal for Your PAC

• Follow Strict Criteria for Supporting 
Candidates

• Document Your Reasons for 
Candidate Support



Ways to Communicate

• Newsletter
• PAC Report
• Website
• Presentations (In Person)
• Webinars



Weekly Newsletter



Election Cycle PAC Report





Criteria for Candidate Support

• NECA Chapter Request
• NECA Member Request
• NECA Staff Recommendation
• Does Candidate Support NECA’s Priority 

Issues? (NECA Vote Scorecard)
• Key Congressional Committee Assignments
• Leadership Position in Congress
• Responsive to NECA’s Meeting Requests
• Avoid Giving to Multiple Candidates in the Same 

Race





















2015-2016 Election At A Glance
NECA’s Impact on this Election Cycle:
• 105 Different Candidates
• $455,000 Total Disbursements
• $315,500 for 2016 Primary Election
• $27,000 for 2016 General Election
• $31,500 for 2015 Leadership PACs
• $81,000 for Party Committees



Online:
• Weekly Legislative Update
• Government Affairs Web Site

o http://www.necanet.org/advocacy/
o Legislative Action Center
o Legislative Scorecard

• @NECAGovtAffairs
• NECA Advocacy App

In Person:
• NECA Meetings:

o Chapter, District, & Regional Meetings
o 2015 NECA Now
o NECA Legislative Conference & PLC Summit

• NECA Capitol Hill

Get Engaged. Be Engaged.



Facts and Stats to Brag About
• Measure your PAC’s impact on the 

election:
• How many races were you involved in?
• How much did you spend in the 

Primary? General? Leadership?
• How much money was spent on winning 

candidates? Losing candidates?
• What was your win percentage? How 

does it compare to other PACs in your 
industry?



Facts and Stats to Brag About
• Dollars Raised vs. Dollars Spent
• Dollars Raised/Spent in Non-Election Year 

vs. Election Year
• Contributions by Party
• Average Member Donation vs. Average 

Donation to Candidate
• Percentage of PAC Participation in 

Membership



Wrap Up

• Transparency is Key
• Determine the Best Form of 

Communication
• Create Clear and Strict Criteria for 

Candidate Support
• Present Your Statistics Meaningfully


