
Advocate Acquisition 
via 

Petition Platforms



What’s the Value of 
Petitions?

Engage existing members or advocates

Recruit new advocates

Amplify and grow your cause rapidly

Bring visibility and recognition to your organization 

Effect change or have strong influence



What’s the Goal? 

What’s the target or objective? Decision maker, list 

growth?

What’s the ask?

What’s the timeline?

What numbers are you aiming for?

Cost$



Communication & 
Cultivation

From initial content to welcome, update & cultivation

Welcome series, thank you 

Retargeting—social media, facebook, twitter, instagram

Keeping advocates informed engaged



Key Values & Differentiators of Petitions

Opt-in

Self Selection

Permission-based 



Care2 engages members on a cause and acquire their 
permission for sponsors to email tens of thousands of new 

supporters per month

Co-branded petition 
or pledge

1

Dedicated
emails 

Permission based 
sign-up

2 3



Social 
sharing

4 5

Custom branded 
welcome email

Care2 is different from other lead acquisition channels  
Our members are engaged and opt-in to support ONLY the issues they care about.



How Patagonia and Care2 Used the Power of Video to 
Drive Action To Protect the Arctic National Wildlife Refuge



Challenge
Patagonia had a goal of driving views of the short film 

The Refuge to help connect people to the Arctic National 
Wildlife Refuge and the people and animals who call it 

home, as well as a goal of amplifying the issue, inspiring 
action and moving policy to protect the Arctic. 



Solution 
Care2 worked in partnership with Patagonia and the Alaskan Wilderness League to create a 

petition which integrated the short film, asking the US Senate to defend the arctic refuge from oil 
drilling. 

We amplified the campaign via social media and leveraged owned marketing channels, native 
editorial, proactive media pitching, onsite advertising and behavioral targeting to drive petition 

signatures and video views. 

Care2 campaign 
completed on 12/10 and 

on 12/20 President Obama 
designated the bulk of the 

US Artic indefinitely off 
limits to oil and gas 

drilling.



Results 

better CPA
than other acquisition

methods used by 
Patagonia

75K views  
of short film The Refuge

500K views 
of trailer

30.6M Earned
Media Impressions

50,000 
signatures collected by 

end of Day 1

100,000
Signatures by end of 
campaign – double 

original goal

The high level of engagement of the Care2-recruited supporters was a 
driving factor in the advocacy success of Patagonia’s campaign.



Join us Today!
Tell Congress







Additional Examples

CASE STUDY WHO WE ARE HOW WE DO IT BRAND ENGAGEMENT





What’s the Value of 
Petitions?

Engage existing members or advocates

Recruit new self-selected, motivated advocates

Amplify and grow your cause rapidly

Bring visibility and recognition to your organization 

Effect change or have strong influence



Gio Van Remortel

Director, Business Development

Care2

gio@care2team.com

703-798-7990 c
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