
Why Should You Use Data for 
Advocacy?

Aristotle’s On Rhetoric

Ethos- “credibility”

Pathos- “appeal to emotions”

Logos- “appeal to logic”



When and Where to Use Data
Where: 

• Infographics 

• Annual Reports/ 
Whitepaper 

• Videos

• Social Platforms 

• Website

• Traditional Media

• Leave-Behinds 

• Advertising

• Op-eds

When: 

• Activate and Motivate 
Advocates

• Thought and Policy 
Leadership

• Educate and Influence 
Policymakers

• Engage with Media

• When You Have Complicated 
Story



Destroy the Policy Wonk 



Make Your Issues Accessible 
Who reads your reports? 

• Policymakers and staff

• Reporters 

• Think tank researchers

Who takes action?

• Employees 

• Members

• Concerned citizens

• Customers 

Who collects your data?

• PhD

• Engineers or Data Scientists

• Public Policy Researchers

• Technical experts

Who reviews your data?

• Lawyers

• Academics

• Your opposition 



Annual Report or Whitepaper

26,000 words

PDF

No stories 

Charts

Stock Photography

<Insert Issue Here>



Annual Report or Whitepaper



Annual Report or Whitepaper



Use Your Own Data to Inspire Your 
Advocates 



Use Your Own Data to Inspire Your 
Advocates 



Influencing Policymakers Online 



Using Data in Video



Infographics Can Tell a Story  

Short 

Data Driven 

Tell a story 

Creative use of imagery and color

Action Oriented

Shareable 

Easily Changeable 



Pitfalls of Creating an Infographic

Too Long or complicated

No Compelling message or CTA

Lawyers and the dreaded “*”

Competing Interests

Unclear Target audience 

Design and content do not match 



Pitfalls of Creating an Infographic



You Can Tell A Complicated Story



You Can Tell A Complicated Story



Data Visualization



Interactive Data Visualization



Interactive Data Visualization



Local Data



Tools for Data Visualization

Visual.ly 

Canva

Piktochart

Tableau

Chart.js

Upwork and Creative Circle*

Vector Imagery

Text Overlay 
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Key Takeaways

1. Find a story in the data

2. Test that story 

3. Illuminate, do not complicate

4. Trim, cut and eliminate

5. Collaborate with your designers, policy wonks and legal 
team 

6. Colors, tone, imagery and design should match your 
argument

7. Practice and patience are key



Questions, Concerns 
and Comments

Contact:

Nick DeSarno
ndesarno@pac.org

202.787.5971

mailto:ndesarno@pac.org

