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TODAY’S AGENDA

• Why is Facebook so important?

• How can I advertise on Facebook?

• How can I use Facebook for advocacy?

• What tools can help me?

• Where is Facebook headed?

• Q&A and Open Discussion 
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 Facebook and Instagram are still the most popular media channels 
worldwide. 

  2 Billion active monthly users worldwide 

  209 Million Americans access Facebook every month (78% of internet 
users)

  163 Americans, come back every day

  1 out of every 5 minutes spent on a mobile phone is on Facebook

  100,000,000 hours of video are watched every day on Facebook 

WHY IS FACEBOOK SO IMPORTANT FOR ADVOCACY? 
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WHY IS FACEBOOK SO IMPORTANT 

Video
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 Social Media Can Influence Real People 

WHY IS FACEBOOK SO IMPORTANT FOR ADVOCACY? 
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 Social Media Is More Than Cat Gifs

WHY IS FACEBOOK SO IMPORTANT FOR ADVOCACY? 
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 Online behavior can drive offline action 

WHY IS FACEBOOK SO IMPORTANT FOR ADVOCACY? 

https://www.facebook.com/business/success/associated-builders-and-contractors#
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 Facebook continually adjusts their algorithms

 

REACHING YOUR AUDIENCE ON FACEBOOK 
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 Facebook continually adjusts their algorithms

 

REACHING YOUR AUDIENCE IS NOW HARDER
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Why Use Digital Advertising for Public Affairs?

DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

 

1. Gain New Supporters/ Advocates

2. Increase Awareness About a Policy Issue/ 
Thought Leadership

3. Persuade Policymakers and Re-frame the 
Debate

4. Increased Engagement with Employees, 
Members or Current Advocate

5. Extend Earned Media Reach 

TOP

Reasons to Use 
Advertising for 
Public Affairs
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 Advertising can help you break through on 
Facebook

  Boosting or promoting content vs.   
advertising campaigns

  The importance of the dark post 

  Refining your audience 

  Testing your message 

REACHING YOUR AUDIENCE IS NOW HARDER 
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 Advocacy Characteristics:
• Group Memberships
• Political and Non-Profit Donor 

History
• Interests
• Values
• Political Ideology

Importing Additional Data:
• Email addresses
• Employee or membership 

information

HOW CAN I TARGET ON FACEBOOK ADVERTISING

 Demographics:
• Age
• Gender
• Education Level
• Occupation
• Location
• Career Level 
• Income 

Political Characteristics:
• Party Affiliation
• Voter Registration
• Voter Propensity

There are hundreds of data points on Facebook
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FACEBOOK FOR ADVOCACY 

85%

80%

70%

70%

67%

63%

54%

Constituent’s reasons for 
supporting/opposing the bill or issue

Reference to specific legislation (as
opposed to a general issue)

Full name of individual posting
message

Information about the impact the
bill would have on the district or…

Name of the organization generating
a campaign

Personal story related to the bill or
issue

Bill number and title

 What does Congress find helpful: 
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USING SOCIAL MEDIA FOR ADVOCACY

TIPS FOR COMMUNICATING WITH CONGRESS: 

1. Find the correct social media 
account. Members often have 
two accounts, a campaign 
account and a legislative one. 
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USING SOCIAL MEDIA FOR ADVOCACY

TIPS FOR COMMUNICATING WITH CONGRESS: 

2. Follow first before you jump into the conversation. 
Come prepared with facts just like you do when you 
come to Washington, D.C. 
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USING SOCIAL MEDIA FOR ADVOCACY

TIPS FOR COMMUNICATING WITH CONGRESS: 
3. Try to include a picture or connect your comment to a 
larger campaign by using a hashtag. 
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USING SOCIAL MEDIA FOR ADVOCACY

TIPS FOR COMMUNICATING WITH CONGRESS: 

4. Use social media to further 
the relationship or humanize 
your issue. 
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 Connecting with your lawmakers on the platform 

  Ensure you have the right lawmaker’s 
account

  Understand where you are driving messages 
too

  Identify your supporters as part of a larger 
effort 

  Follow-up and reach out to the office

FACEBOOK FOR ADVOCACY 
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 Different calls-to-action

FACEBOOK FOR ADVOCACY 
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 Facebook Town Hall Feature

NEW TOOLS FOR ADVOCACY

  Finding your lawmakers at all 
levels

  Constituent badging

  Allow the legislators to see what is 
popular in the district 

  Gives legislators access to data 
about their constituents 
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 Other tools for Facebook
 Facebook’s Tips for Causes and Nonprofits:
 https://www.facebook.com/facebookmedia/best‐practices/tips‐for‐causes‐
and‐nonprofits
 
 10 Tips for Using Video Publisher Tools on Facebook
 https://media.fb.com/2015/12/11/10‐tips‐for‐using‐video‐publisher‐tools‐
on‐facebook/ 
 
 How to Schedule Facebook Posts to Save Time
 https://blog.hootsuite.com/how‐to‐schedule‐facebook‐posts/
 
 Creating Facebook Canvas ads: step‐by‐step guide
 https://thedigiterati.com/creating‐facebook‐canvas‐ads‐step‐by‐step‐guide/

 9 Best Tools to Manage Social Media Posts
 https://www.postplanner.com/blog/9‐best‐tools‐to‐manage‐social‐media‐
posts/

NEW TOOLS FOR ADVOCACY
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SOCIAL MEDIA ADVOCACY BEYOND FACEBOOK 

INSTAGRAM

Over 300 members of Congress 
are on Instagram but engagement 
is low compared to other platforms 
and comments cannot be 
restricted.

Remains popular with several 
members who manage their own 
account. 
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Key Takeaways

FACEBOOK TAKEAWAYS

 

 Listen and Collect: Know your audience first and foremost 

 Understand How Advocacy Works: Facebook is different than 
most platforms, try and find how advocacy works with the 
platform

 Develop a Content Calendar: Use your data and previous 
experiences to create a planned approach to advocacy on 
Facebook. Start early and use a calendar for posting when 
using the platform. 
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QUESTIONS
AND DISCUSSION
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CONTACT ME:
Nick DeSarno

ndesarno@pac.org
202.787.5971


