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Today’s Agenda

Why Digital Advertising and What Our Data Tells Us

Consideration for Digital Ad Buys

Buyer Beware, Digital Ad Issues



Why Use Digital Advertising for Public 
Affairs?

Low Trust

1. Gain New Grassroots Advocates

2. Increase Awareness About a 
Policy Issue

3. Persuade Policymakers and Re-
frame the debate

4. Increased Engagement with 
Employees, Members or Current 
Advocate

5. Extend Earned Media Reach 

TOP

Reasons to Use 
Social Media for 

Public Affairs and 
Advocacy



Most Used Digital Ad Types & Platforms
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Data is from our 2016 
Public Affairs Digital 
Advertising Survey.

Respondents rated 
Facebook & Twitter as the 
most common ad 
purchased. 

Digital news publications 
and their sponsored 
content ads were also 
popular. 



Organic Facebook Reach is Low
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But Facebook Engagement is High
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Shift from Campaign Ad Buys to Constant 
Engagement Buys
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Successful organic posts can lead 
you to successful promoted posts

“Test and Learn” can be powerful 

Each audience is unique 

Upload emails to the platform

Always natively upload video

Constancy and planning go along 
way 



Annual Digital Advertising Budget for 
Public Affairs
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Annual Digital Advertising Budget for 
Public Affairs
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Steps for a Successful Digital Ad Buy
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1. Develop and state you goal 

2. Collect data on your audience

3. Fully examine the platforms and 
content options 

4. Work with creative on developing 
content and create a placement 
schedule

5. Optimize your buy to meet your 
goal 

6. Find out what worked

7. Communicate your success 



You Are Responsible For Your Ads
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Other Issues With Ads
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Ask for a rate card or a rang of prices

Ask for an approved site list 

Beware of click-bots and get a sense of who is clicking on 
your ads 

Ad blockers are increasingly popular



Resources for Public Affairs Professionals

Low Trust

Digital Ad Survey 

Digital Ad Terms Guide

Public Affairs Council Staff

Continued Research Planned for 2017

Intensive Digital Ad Workshop on March 30th



Questions?


