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NRA Advocacy Programs 

• America’s Restaurant Advocates  
– Key Advocate Program 

– Congressional Visit Program 

• Public Affairs Conference 

• Restaurant PAC 

• Restaurant Advocacy Fund 

• Restaurant Advocate 
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2014 Grassroots Objectives 

• Build out NRA Key Advocate program 

• Expand Congressional Visit program  

• Cultivate industry spokespeople 

• Expand Public Affairs Conference attendance 

• Grow online/social advocacy presence 
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• Goal = connect at least 1 member of the restaurant 

community with every Member of Congress (535) 

• Serve as the liaison between the industry/Association 

and their office 

• Cultivate a professional relationship and help identify 

opportunities to engage the office on key issues  

• Benefits include free Public Affairs Conference 

registration, pertinent legislative updates, government 

affairs training and invitations to special events 

 

Key Advocate Program 
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Congressional Visit Program 

• Key Advocates in action 

• Sharing our business behind the scenes 

• Best opportunity for Members to learn 
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Cultivating Industry Spokespeople 
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On the Record and Media Interviews 
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https://www.facebook.com/photo.php?v=70633

3042758414&set=vb.241253672599689&type=

2&theater 

 

https://www.facebook.com/photo.php?v=706333042758414&set=vb.241253672599689&type=2&theater
https://www.facebook.com/photo.php?v=706333042758414&set=vb.241253672599689&type=2&theater
https://www.facebook.com/photo.php?v=706333042758414&set=vb.241253672599689&type=2&theater
https://www.facebook.com/photo.php?v=706333042758414&set=vb.241253672599689&type=2&theater
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Public Affairs Conference  

• 700 owner/operators, foodservice 

professionals 

• 1 ½ days in Washington, DC for issue 

briefings and Capitol Hill lobbying 

• Chains, independents, students and 

employees represented 

• Key Advocate training; issue briefings 
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Growing Social Advocacy Presence  

Law firms and lobby shops have had to adapt in order to 

survive, according to Rich Gold of Holland & Knight. “My 

social media team is way more important than if I have a 

relationship with — pick your chairman,” Gold said. “The 

world has changed. The advocacy industry has changed. 

And the firms that are doing the best are firms that have 

grappled with that, figured out how to see around corners 

and adjust to it.” 
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@RestaurantsAct 

AmericasRestaurantsAdvocates 
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Caitlin Donahue 
Sr. Director, Political Advocacy 

 

cdonahue@restaurant.org 

(202) 331-5915 

mailto:cdonahue@restaurant.org

