


Road Map 

What are our goals? 
Data: why do this? 
How has this 

worked in the past? 
The HAN approach 
What you can do? 

 
 

 



So, what are our goals? 

1. Engage with lawmakers to influence 
policy. 

2. Engage with members to increase 
awareness. 

3. Reach a wider audience to educate 
non-members about hospice to win 
their support.  



#EOL Advocacy Goes Social 

Want to engage in a new way with your 
elected officials?  

 
Tweet Your Congressman! 

 
 

 
All but 8 of 435 Members of Congress have a 

Facebook page 
All but 15 have a Twitter handle 

Source: http://www.rep-
am.com/articles/2014/11/24/news/loc
al/845199.txt 
 

http://www.rep-am.com/articles/2014/11/24/news/local/845199.txt
http://www.rep-am.com/articles/2014/11/24/news/local/845199.txt
http://www.rep-am.com/articles/2014/11/24/news/local/845199.txt
http://www.rep-am.com/articles/2014/11/24/news/local/845199.txt
http://www.rep-am.com/articles/2014/11/24/news/local/845199.txt


How Congress Views Advocacy Via Social Media 

Key Findings (2014): 
84% of Congressional offices were more inclined 

to use social media than not. 
79% of Congressional offices follow other 

advocacy groups, businesses or individuals on 
social media. 
97%  of Congressional offices find social media a 

useful tool for communicating with people 
already engaged with the office. 





If your Member of Congress has not arrived  a firm decision on an issue, how 
much influence might social media posts directed at your office (including posts 

on your office/Member platforms) from the following have on his or her 
decision? 



How many similar comments on social media is enough for 
your office to pay attention to? 



Social Media Case Study 
PART D 



Social Media Case Study 
PART D 

HAN Intensive Engagement 
2.2K People Engaged (the unique 
number of people who liked, 
commented, shared  
or clicked posts) 
1.6K Likes 
103 Comments 
284 Shares 
5.3K Post Clicks  (the total number 
of clicks on our posts,  
not including likes, comments, or 
shares) 
  
 

#HAN14 
119 posts 
43 users 
53, 010 Reach  
201, 156 Impressions  (the measure 
of the number of times the #HAN14 
was seen during the given week.) 
 



Social Media Advocacy Tips and Tricks  
Be Personal.  Share your hospice story through your own 

voice.  
 Stay on message.  
 What’s your ask? 

Use #hashtags.  
Retweet  
Retweet  
Retweet!  
 

 



Social Media Advocacy Tips and Tricks  
 Follow your Legislator’s official 

account! 
 Convey you ARE a constituent.  

 
 

 
 

 
 Thank you Member for his/her 

support.  
 Don’t forget the photo!  

 On Twitter, photos take 22 characters out of your 
140 character limit 



How helpful is it for social media posts from constituents 
to include the following? 



 

Digital Advocacy Etiquette  

 Maintain a Professional Tone 
 Use Proper spelling and grammar where possible 
 Utilize standard shorthand for Twitter and other character-limited 

platforms 
 Avoid attacking politicians, parties, groups or organizations 

 If you want to communicate that you don't support an initiative, be 
mindful of tone 
 EX: I do not support H.R.000 because it is damaging to hospice 

patients and families (Good Example) 
 Ex: H.R. 000 SUCKS AND ONLY HORRIBLE PEOPLE SUPPORT IT! 

(Not so good) 
 Mind your ‘surroundings’: Other pictures, comments may be visible to 

legislators and the media 
 Beware of Trolls (and don’t be one) 

Remember: Nothing is ever deleted on the Internet! 



Example Tweets 



Example Tweets 



Time to Tweet!   
Remember: 
 Tag your Congressman/Congresswoman 

 Don’t lead with the handle, or if you do, use a “.” first. Otherwise the post is only 
seen by the person, and not the wider audience 

 If you can, tag your hospice organization 
 Include a graphic 
 What’s your ask? 
 Thank you!  Example Tweets: 

 
Excited to be in DC at the #HAN15 Advocacy Intensive! Talking to 
@CongressmanSmith about #hospice and #CarePlanningAct tomorrow! 
 
.    .@CongressmanSmith please support the #CarePlanningAct! As an IA03 #hospice 
nurse I know it helps patients & families! #HAN15 
 
Thank you @CongressmanSmith for meeting with @HospiceHome to discuss #hospice 
care!  #HAN15 



HAN SOCIAL MEDIA OVERVIEW 



How does HAN use Social Media? 



What’s next?   

Get on social media!  
 Find and follow your Members of Congress 
 
 Find and follow us! 
 @HospiceAction,  
 @GrassrootsDrew,  
 @GrassrootsTony,  
 @KDHealthPolicy 

 Find and follow other Hospice Advocates 
 While you are here, connect with 10 other advocates 



What’s next?   

 Tweet/post your experiences 
 Did you read an article  
 Attend an event 
 Use #HAN15 to tweet 

about the Advocacy 
Intensive 

 Thank your Member after 
your meeting – don’t 
forget the photo! 

 Follow these popular hospice 
hashtags 
 

 #hospice 
 #hpm 
 #CarePlanningAct 

 #HAN15 
 #eol 

 



Lauren Drew 
Program Assistant, Grassroots 
Advocacy 
@GrassrootsDrew 
ldrew@nhpco.org 
 
 

Caitlin Reicks 
Program Assistant, Health Policy 
@CaitlinReicks 
creicks@nhpco.org 

Questions?  

socialmedia@nhpcohan.org  

mailto:socialmedia@nhpcohan.org
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