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Challenge perception 
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• Don’t be afraid to tackle sensitive issues head on 
 
 
 
 
 



Surprise! 
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Personality…. 
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• The key word in social media is social. Show the social 
side of your organisation  
 
 
 

https://twitter.com/CEPI_Paper/status/801496502464086021


 Personality…  
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• Get your team members on 
Twitter. A message delivered by a 
personal account can be much 
more effective 
 
 

Video is a great way to do this 
 

https://twitter.com/CEPI_Paper/status/918120367197184001


Digital is much more than social 
media! 
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Invest in digital tools 
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Avoid silo thinking! Your 
social media accounts 
shouldn’t operate 
independently 

More efficient and better 
link with public affairs 
strategy  



  So what is an influencer?   
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• A person who has the power to influence many people, as
through social media or traditional media 
 

• Wrong debate?  
 

• Each our organisation should define influence for 
themselves 
 
 
 
 
 
 
 
 
 



Thank you! 
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