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Comcast NBCUniversal

Fortune 50 Media and Technology Company

Large footprint

125,000+ employees

Diverse businesses in various industries

COMPAC

17,000+ eligible employees

6,000+ members

6 week annual solicitation campaign

$5.1 million in receipts for federal PAC in 2016 cycle

$850,000+ in receipts for state PAC in 2016 cycle



COMPAC Matching Gift

Dollar‐for‐dollar match on federal and state PAC contributions, up to $30,000

Any 501(c)(3) nonprofit is eligible

Minimum designation $26, no limit on number of designations

Paid within 45 days of pledge completion

Tie‐in with United Way Employee Giving Campaign
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COMPAC Thank You Pens



COMPAC Votes



Election Panels




