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A look at CTA’s 
social media 
planning.

• Slack is life changing
• Can this press release be a tweet?
• Is there a link associated?
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Our key tactics.

• Always: tag handles, include a link and an 
image

• Monitor for posts worth sharing 
• Paid for time sensitive, organic for steady 

drumbeat
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Communicate success 
to leadership.

• Don’t wait – send screenshots right away.
• Incorporate into yours corporate goals.
• Use it to tell a bigger story.
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Help executives use 
social to become 
thought leaders.

• Again, slack is life changing
• Brand ambassadors before 9 and after 5
• Weekly all-staff emails of top performers
• Freedom to be creative
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Use social media to 
get earned media.

• Engage with reporters online and off-line
• Work with comms to pitch your campaign
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Thanks.
@BronwynFlores
Specialist, Policy Communications
@CTAtech
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