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Who We Are



Brief Bio

 Tony Fontana, Manager, 
Communications

 Joined NRF in 2012

 Day-to-day social media 
monitoring, execution and 
long-term digital strategy

 linkedin.com/in/tony-
fontana 

 @tony_fontana

https://www.linkedin.com/in/tony-fontana


NRF on LinkedIn

linkedin.com/company/national-retail-federation

https://www.linkedin.com/company/national-retail-federation


Tips for Groups and Company Pages 

 Groups are best for:

 Building relationships 

 Connecting members and 

community building

 Leverage: Weekly 

Announcements

 Company Pages are best for:

 Sharing engaging content

 Showcasing member value

 Leverage: Sponsored Updates



Sponsored 
Updates

Patent 
Reform

Broadening NRF’s Reach



Sponsored 

Updates

Overtime

Broadening NRF’s Reach



No Budget? No Problem  

 Create a Company Page 
(for free!)

 Requirements: 
linkedin.com/help/linke
din/answer/1594

 Group Announcements

 Get Started with Self-
Service Ads

 Sponsored Updates

 Text 

http://www.linkedin.com/help/linkedin/answer/1594


InMails

Policy

Careers

Broadening NRF’s Reach



NRF President and CEO 

Matthew Shay

Executive Positioning on Pulse



Executive Positioning on Pulse



“Myths of Mentorship”

“If a mentor and protégé agree 

on everything, the mentorship 

won’t be very instructive.”



Analysis

Best 

performing 

post so far 

Since July 6:

9,200+ views 

1,700+ 

engagements 



Lessons Learned

 Short and “snackable”

 Rich media and pull 
quotes

 Storytelling through 
visuals

 Sponsored Updates and 
A/B testing

 Relevant topics for 
members and readers 
alike



Thank You

Tony Fontana

fontant@nrf.com

linkedin.com/in/tony-fontana 

@tony_fontana

mailto:fontant@nrf.com
https://www.linkedin.com/in/tony-fontana

