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Overall goalOverall goal



Make it personalMake it personal



How to use storytellingHow to use storytelling



Know your audienceKnow your audience



Personal storiesPersonal stories



PlanningPlanning







In their own wordsIn their own words
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It’s a Hit! MTV’s ‘16 and Pregnant’ 
Delivers Huge Ratings

Teen Mom 2 top rated Thursday night 
cable show 3 weeks in a row, plus 
leads weekly DVR viewership



Historic declines since 2009Historic declines since 2009
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DC Vote – Airport Advertisement



Storytelling takeawaysStorytelling takeaways

 Plan ahead

 Know your audience and 

goals

 What’s your megaphone?




