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Introduction

• Focuses on pre-assurance and assurance services 
for corporate sustainability reporting

• US representative for global PwC support with 
GRI and the UN Global Compact to publish 
Business Reporting on the SDGs: An Analysis of 
the Goals and Targets (September 2017)

• Part of the PwC Conflict Minerals Core Team since 
2012

• Led the PwC scoring team for CDP Climate 
Change questionnaires in 2013; held debriefs with 
companies on scoring and methodology from 
2011-2014
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• Manager, Sustainability Services 
and Risk Management at PwC

• Jessica.z.gehl@pwc.com

• Twitter @jessica_gehl



The SDGs were adopted in Sept 2015 by the 193 UN member 
states

• 17 goals integrating economic, environmental and social impacts

• Underpinned by 169 targets to help define progress

• Designed to be a blueprint for good growth nationally and internationally by 2030

• Expected to frame agendas and policies of member states until 2030 - possibility of new regulation or taxes

• Specifically developed with business in mind – expectation of active involvement

• Implementation of the EU Non-financial Reporting Directive in 2017 may further boost client focus in SDGs as 
a framework

Governments are likely to want 
to measure and monitor the 
effectiveness of their 
interventions – business needs 
to be aware of its contribution
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PwC Sustainability are focusing on private sector 
engagement – seeing the SDGs as a game changer for long 
term business prosperity

• Research insights 
from survey of 
business intentions, 
combined with CEO 
survey findings

• Diagnostic tool to 
identify most 
relevant SDGs, 
opportunities and 
value at risk

• Promoting at major 
Responsible Business 
conference in 
Singapore, 22-24 
November

• Detailed guide on 
implications for 
business and how 
to engage with each 
of the goals
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• Promoting at major 
Responsible Business 
conference in 
Singapore, 22-24 
November

• Interactive “app” 
combining results 
from survey, 
diagnostic tool and 
business guide

https://dm.pwc.com/SDGSelector/



Why do the SDGs matter for business?
A new direction for government and business

CEOs will want to know how 
their business supports or 
detracts from government's 
goals.

Especially if they want to 
be on the receiving end 
of 'fair' regulation and a 
welcoming licence to 
operate.

It’s not about business 
implementing the SDG's 
- it’s about business 
having a strategy that, at 
the national level, is 
goal-congruent with 
government ambition….

Contribution

193 UN member states have signed 
up to the SDGs - they will look to 
business to help achieve them 

Fair regulation Goal congruent

Business 
engagement

Consumers want business to engage
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PwC

Make it your business research results  –
PwC SDG survey with UNGC, WBCSD ad GRI
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PwC

How is business engaging with the SDGs?

What are they doing?

What steps they are taking?

What are their ambitions?

What help do they need?

2
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• Business: 986 responses from 
90 countries

• Citizen: 2,015 responses from 
37 countries

1
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Priorities
- little alignment between corporates and citizens

Business has 
the greatest 
impact

Business sees 
the greatest 
opportunity

Citizens
prioritise the 
importance

Top
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We talked to business: views on planning 

but 
only
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Why do the global goals 
matter for business?

Now is the time to mobilize the global business 

community as never before. Trillions of dollars 

in public and private funds are to be redirected towards 

the SDGs, creating huge opportunities for 

responsible companies to deliver solutions.

“

”
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Business has a fundamental role in the delivery of a 
thriving society in a thriving environment

84% of CEOs said 
that they are 

expected to address 
wider stakeholder 

needs

76% of CEOs say 
business success is 

about more than just 
financial profit

52% of CEOs say 

creating value for 

wider stakeholders 

drives profitability
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Key questions for business …

SDGs are complex. 
And so is your business. 
Where do you start?

Consumers have high 
expectations. Real 
pressure to perform. 
How will you match up?

Governments will 
look to the business 
community to support 
their goals. Will you 
be ready?

Business impact on 
SDGs will shape long 
term strategy. What 
does your board think 
about the SDGs?

1 3

2 4
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PwC

Global Goals Business Navigator
… the PwC tool kit
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Global Goals Business Navigator
Overview

PwC’s SDG tool combines 
elements of over 400 
statistical sources with 
detailed understanding of 
the targets and indicators 
that underpin the SDGs.

The tool will allow a business to:

• Evaluate which SDGs they can best 
contribute to

• Identify the significant risks (i.e. where 
business activities hinder governments more 
than help) in relation both to core products 
and activities and more broadly across the 
supply chain, on a country by country basis

• Identify the potential opportunities (i.e. 
where business activities could help 
significantly more) in relation to core 
products and activities and the wider supply 
chain, on a country by country basis. 
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Global Goals Business Navigator
3 step process

Diagnostic 
tool

Interviews

Outputs

• Run our SDG diagnostic tool using data from detailed information 
provided, for the latest financial year available.

• Our standard approach is based on an organisation’s global revenue, 
employment costs and EBITDA by geography, but this can be adapted 
to suit.

• Identify policies and practices relevant to the SDGs throughout 
the organisation, which will impact the potential value at risk of host 
countries not achieving their SDG goals.

• This will be done through a series of short interviews with up to 5 key 
members of a company’s management.

• Provide outputs from the Global Goals Business Navigator (e.g. 
including SDG world heat maps, bubble charts and value at risk charts) 
to discuss with the Board and for companies to use in further 
discussions with senior management.

1

3

2
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SDG selector

SDG Selector: https://dm.pwc.com/SDGSelector/ 

Sustainable Development Goals
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Global SDG Challenge
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PwC

What did our research cover?

SDG Reporting challenge

470companies

17countries

Analysisof corporate and sustainability reports 

SDG prioritization, reporting quality and performance benchmarking
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The SDGs are on the business radar… 

38%
Made no 

mention of 
the SDGs

25%
Mentioned 

37%
Selected 
priority 
SDGs
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SDG Reporting challenge

The SDGs are on the business radar… 

38%
Made no 

mention of 
the SDGs

25%
Mentioned 

37%
Selected 
priority 
SDGs

62%
of companies mentioned the 
SDGs in their reporting 
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SDG Reporting challenge

The SDGs are on the business radar… 

38%
Made no 

mention of 
the SDGs

25%
Mentioned 

37%
Selected 
priority 
SDGs

63%
aren’t offering any 

meaningful level of 
engagement with the goals
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SDG Reporting challenge

We found that business and citizens priorities are 
misaligned

Most popular 
business 
priorities

22



Most popular 
citizen 
priorities
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We found that business and citizens priorities are 
misaligned

Most popular 
business 
priorities
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Least popular 
business 
priorities

Most popular 
citizen 
priorities
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We found that business and citizens priorities are 
misaligned

Most popular 
business 
priorities
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Most SDG reporting is still only qualitative

SDG Reporting challenge

Average reporting quality

2.03/5

2 3

41

50Not reported

Descriptive comment

Description of ambition Quantified KPI

Quantified KPI and target

Quantified KPI, target 
and link to societal value
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Companies that set SDG priorities have better 
quality reporting

SDG Reporting challenge

2.29/5

Average score for 
companies that 
prioritised the SDGs

1.88/5

Average score for 
companies that didn’t
prioritise the SDGs
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General observations are also true for the US

57%

37%

41%

35%

30%

47%

31%

33%

50%

38%

35%

19%

30%

33%

28%

100%

37%

29%

39%

Switzerland (26)

US (18)

Italy (38)

Germany (36)

South Africa (37)

Canada (20)

Portugal (34)

Norway (43)

Greece (16)

Luxembourg (12)

Nigeria (3)

Taiwan, Province Of China (7)

Total (470)

Colombia (10)

United Kingdom (52)

Japan (20)

France (64)

Netherlands (35)

SDGs are not mentioned in the report

SDGs are mentioned in the report, 
but no priorities have been selected

SDGs are mentioned in the report 
and priorities have been selected

Source: PwC Analysis, numbers in brackets indicate number of companies analysed

61% think the SDGs are 
important enough to include 
in their reporting.

…but looked at another way, 
50% are making no 
meaningful engagement.

SDG Reporting challenge
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Business Reporting on the SDGs

A collaboration between the UN Global 
Compact and GRI, with support from 
PwC
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Business Reporting on the SDGs

Business Reporting on the SDGs:

A partnership to co-create the mechanisms 

for global business transparency and 

reporting on the SDGs.

Supported by 

SDG Reporting challenge
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Engaging leading businesses and non-corporate 
stakeholders

The Action Platform is built from two 
components:

The Corporate Action Group (CAG) serves 
as a business engagement and peer learning 
forum, where business representatives can 
demonstrate leadership by helping define and 
promote their contributions to the SDGs.

The Multi-stakeholder Advisory 
Committee (MAC) is comprised of the 
members of the CAG, plus representatives from 
other stakeholder groups: governments, 
international and civil society organizations, 
investors, trade unions, data users, statistical 
offices and academics. This committee will 
provide guidance for the research and analysis 
done by the UN Global Compact and GRI.

Multi-stakeholder 
Advisory 
Committee

Corporate
Action
Group
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Multi-stakeholder Advisory Committee: Businesses 
(Corporate Action Group)
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Launched at the UNGC Leaders Summit 
in NY in September 2017

Contents:

• Analysis at target level for business in 
general 

• Illustrative actions

• Existing, established disclosures 

• Gaps

First deliverable: An Analysis of the Goals and Targets 
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Analysis of Goals and Targets

Section 2 includes all targets from  17 SDGs
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Structure

SDG Reporting Challenge 2017

Illustrative examples of 
mostly non-sector specific 
actions:
• Non-comprehensive list 

presented in bullet 
points;

• Non-prescriptive

Disclosures may be 
quantitative or qualitative, 
outcome-oriented or 
process-oriented, entity-
specific or related to the 
value chain. 
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Top Tips for successful engagement with the SDGs
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PwC

Thought leadership & publications

Find on: pwc.com/globalgoals
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Thank you

This content is for general information purposes only, and should not be used as a substitute for 
consultation with professional advisors. 

© 2017 PricewaterhouseCoopers LLP. All rights reserved. PwC refers to the United States member 
firm, and may sometimes refer to the PwC network. Each member firm is a separate legal entity. Please 
see www.pwc.com/structure for further details. 37


