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GlobalGiving makes it possible to 
give to vetted nonprofits 
anywhere in the world.



GlobalGiving Reach

22K
projects

875K
donors

285
corporate
partners



Why Engage Stakeholders with CSR



engaging
employees



Purpose can 
help attract 
talent. 

Employees are 
willing to work for 
less money, if 
organization has a 
strong sense of 
purpose.



Highly engaged 
employees are 36% 
more likely to stay 
at an organization.

Source: Survey, Aon



Source: Survey, Glassdoor.com/research

Factors That Impact Employee Satisfaction



78%
of Americans believe companies must do 
more than just make money; they must 

also positively impact society.

2018 Cone/Porter Novelli Purpose Study



E X A M P L E S



Employee Giving: Google



“Brilliant initiative. I joined Google just last week and this 
tops the list of reasons why I love Google already.”

Google Employee



Employee Volunteerism: Salesforce.org

• Leverages the company’s technology, 
people, and resources to improve 
communities throughout the world.

• Integrated philanthropic approach

• 1-1-1 model: 1% of resources, time, 
and product



engaging
customers



87% of consumers would purchase a 
product based on a company supporting a 

social or environmental issue the 
consumer cares about.

Source: Cone/Porter Novelli Purpose Study

The Case for Cause Marketing



E X A M P L E S



C R U Z A N  R U M ’ S  
I S L A N D  S P I R I T  F U N D



R I O T  G A M E S ’  

D A R K  S T A R  C H O ’ G A T H



Takeaways

• Employees want to work at companies that do good

• Consumers want to buy from companies that do good

• Identify issues that matter to customers and employees

• Build strategy around your company’s core assets

• Live and communicate values



Q+A


