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+ Defining Digital Storytelling

Digital storytelling should leverage the latest tools and techniques to 
generate new opportunities and retain loyal stakeholders across all 
touchpoints. 

Personal and 
issue-based 
narratives

A mix of 
mediums 
(images, 
graphics, text, 
audio, video)

Takes a 
digital- and 
mobile-first 
approach

Authentic and 
relevant to 
your brand 
and mission
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+ Identifying Opportunities

Sourcing stories and content, and having the right resources, can seem 
like a big challenge. You may be able to uncover opportunities through 
other existing or ongoing activities. 

Expand on existing assets
Take stock of existing 
creative assets that could 
be customized or expanded 
for digital channels, or 
different audiences and 
objectives. 

Partnerships
Storytelling opportunities 
could unfold from existing 
partnerships and 
relationships with members 
or outside organizations.

PR and earned media
Collaborate with team 
members focused on these 
activities to see where there 
might be alignment.
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+ Measuring Success

Defining success can be challenging and likely looks different for 
everyone. How you define success will be dependent on several factors.

Objectives Channels Target 
audiences

Data and 
benchmarks
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+ Measuring Success

Visibility.

Engagement and action.

Longevity. 
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Bringing Storytelling to 
Life
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+ Best Practices

Humanize.

Localize.

Invest in creative. 

Drive meaningful action.
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