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EMILY S.
AGE: 45

EDUCATION: B.S. in 
Communications 
and Public Policy, 

UCLA

Current Belief: I know Delta is taking steps to 
improve its experience and is better than a 

lot of other airlines. Their staff are 
knowledgeable and friendly, but I’ve heard 
that it hasn’t been the easiest to work with 

them. I’m not totally clear on what they 
stand for in terms of policy and my friends in 
the associations don’t seem to think they’re 

good partners.

Interim Belief: I didn’t realize that Delta 
actually does a lot in D.C. and for the 

community. Getting more information from 
them about their policy positions has been 

easier than I’d anticipated.

Desired Belief: It sounds like Delta is actually 
committed to D.C. and my work. They’ve 

been a good resource for me and I’ve 
learned more about their work in just these 

last few months.

BELIEF CHANGE / DESIRED ACTION 

"Where does Delta 
stand on the issues I 

care about?”

Source: Scarborough Research and Global Web Index
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TIM K.
AGE: 62

EDUCATION: MBA, 
B.S. Economics and 

Finance, 
Northwestern

Current Belief: I don’t know much about 
Delta but to me they’re all the same. I’m 
happy when US companies are successful 

and I try to stay quiet about Chamber 
members, but when a scandal happens I 

know it was the airline’s fault immediately.

Interim Belief: I didn’t realize how innovative 
Delta was or that they’ve done a lot more for 
the D.C. community than we’ve given them 

credit for. I’m willing to give them the 
benefit of the doubt the next time a story 

pops up.

Desired Belief: Working with Delta has been 
positive overall – I’ve subscribed to their 

policy newsletter. I wish United would follow 
their lead and keep us updated on industry 
issues. I think Delta may be a good office to 
reach out to on my next Chamber project.

BELIEF CHANGE / DESIRED ACTION 

“Is Delta doing anything 
I can leverage for my 

own causes?”

Source: Scarborough Research and Global Web Index
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DOUG L.
AGE: 38

EDUCATION: B.S. 
Journalism and Public 
Affairs, University of 

Pennsylvania

Current Belief: Delta is just like every other 
airline. They’re all the same, but it’s fine. I’ve 
had to call on Delta for a story once or twice 

and it was a decent experience, but in 
general I don’t trust them – for that matter, I 

don’t trust any major airline.

Interim Belief: Maybe I misjudged Delta –
they’re not as bad as some of the other 

airlines out there. They’re latest efforts in 
engaging the D.C. media circuit are actually 

quite compelling. Might be worth looking for 
quotes or statements from their new site the 
next time I have to file a story that involves 

the airline industry’s policies.

Desired Belief: I’ll still approach the industry 
with skepticism and I think I always will. With 

that being said, covering their D.C. 
community outreach efforts in my story last 

month was well received by my readers. 
Maybe I’ll reach out to them for my next 

story about the latest tax reform plan.

BELIEF CHANGE / DESIRED ACTION 

"Should Delta be a part 
of this story?”

Source: Scarborough Research and Global Web Index
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• Visuals, visuals, visuals

• Tell a story – go beyond the data

• Create a sense of urgency

• Make it fun!



Questions?


	Delta Air Lines �Online Advocacy Campaign 
	Setting a Strategic Foundation 
	Who are we trying to reach?
	Slide Number 4
	Slide Number 5
	Slide Number 6
	    �     DeltaTakingAction.com
	Delta’s D.C. Digital Ad Campaign 
	Delta’s D.C. Digital Ad Campaign 
	Selling digital to leadership, reporting up�
	�             Questions?

