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The why of influencer relations
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Influencer relations involves sharing products, 
services, goals or initiatives with those who can 

influence others to act. This influence typically stems 
from an individual’s expertise, popularity, or reputation.
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By the numbers



92%of people trust 
recommendations from 
individuals (even if they don’t 
know them).
(Source: Nielsen)
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37%better retention is 
reported for customers or 
contributors acquired through 
word-of-mouth. 
(Source: Deloitte) 
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47%of of users are influenced 
in their decisions because 
social media.

(Source: Deloitte) 
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Benefits of aligning your brand 
with influencers



Boost Brand 
Awareness

Educate the 
Masses

Increase SEO 
Authority 

and 
Search Rank

Help Mitigate 
Crises

Establish 
Trust and 
Credibility

Enable More 
Content 

Acquire New 
Advocates 

Retain 
Advocates

Encourage 
Loyalty and 
Advocacy

Drive 
Traffic

Break 
Through 
the Noise

Grow Social 
Communities



How to identify influencers and 
potential advocates





8 Key Factors to Identifying TRUE
Influence
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I nf l uencer  
or  Not  an 
I nf l uencer  
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About Your Company:

• You’re the Public Relations Director for the 
Casa Marina Hotel, a high-end boutique 
hotel in Key West, FL.

• Your assignment is to find influencers who 
will bring revenue to the hotel, any type of 
revenue.

• You have no paid tools, just grit and 
determination. (Sound familiar?!?)



I nf l uencer  # 1

Reach

Engagement

Topics of Coverage

Original Content

Geographical Location

Culture and Demographics

Preferred Social Channels

Biographical Information



I nf l uencer  # 2



I nf l uencer  # 3

Reach

Engagement

Topics of Coverage

Original Content

Geographical Location

Culture and Demographics

Preferred Social Channels

Biographical Information



I nf l uencer  # 4

Reach

Engagement

Topics of Coverage

Original Content

Geographical Location

Culture and Demographics

Preferred Social Channels

Biographical Information





How to Monitor What Influencers 
Are Saying



Types of Monitors
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Boolean Logic



Understand influencers



Free to Paid Options

• Twitter Lists
• Google Alerts 
• Sign-up for your influencers

blog/press release distribution.
• Subscription-based services to track all in one 

place



How to Manage Influencer 
Relationships



Building Rapport

#besties



Create an 
engagement 
schedule.



Relationship Management



Do’s of Influencer Marketing

1. Relationships are at the center.

2. Be sure your mission aligns with your 
influencer’s values. 

3. Provide value to the influencer similar to the 
value you’re hoping to gain from the influencers 

participation.
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Don'ts of Influencer Marketing

1. Don’t treat influencers like commodities.

2. Don’t ask for anything first. 

3. Don’t forget to disclose if compensation is 
involved.
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Case Studies



Red Cross Celebrity Cabinet

Kristen Chenoweth | Greg Biffle | Jim Cantore | Jackie Chan | Sara Evans | Rascal Flatts | Leeza Gibbons | 
Marcia Gay Harden | Wynonna Judd | Heidi Klum | Payton Manning | Rogelio Martinez | Marlee Matlin | 
Reba McEntire | Dr. Phil McGraw | Nancy O’Dell | Darius Rucker | Jane Seymour | Michael W. Smith 



Cultivating Influencers Potential





USA for UNCHR Blue Key Campaign





Collection in progress by Jeremy Pressman 
(@djpressman, U of Connecticut) and Erica 
Chenoweth (@EricaChenoweth, U of Denver).
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Questions?
jhansen@bio.org

stacey.miller@cision.com
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