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“Undisputedly the most trusted platform”
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Trust for privacy, reliable content, safety and ads
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Targeting



120M
U.S. Professionals

3.7M
U.S. Government & 

Military Professionals

610k
"D.C. Opinion Leaders"

8.9M
U.S. Hospital, Health Care, 

& Medical Professionals

1.8M
U.S. Nonprofit

Organization Professionals

240k
U.S. Legislative, Judicial

& Public Policy Professionals

500M
Professionals are on LinkedIn

The largest global community of professionals



DC Opinion Leader Audience



Sponsored Content
Engage your target audiences with relevant content 

including images, infographics, video and more

Target your most 

valuable audiences

Reach your prospects 

across devices

Drive quality leads 

and engagement

Price Structure: CPC 

or CPM
$



Sponsored InMail
Deliver personalized, 1:1 messages at scale 

and avoid the clutter of the email inbox

Mobile-optimized design for easy 

clicks

Real-time delivery only when 

members are active on LinkedIn

Uncluttered professional context, 

strict frequency caps and 100% 

deliverability

Flexibility to personalize your 

content

Price Structure: Cost per 

Send
$



Lead Gen Forms

Easily generate high-quality leads 

from your campaigns, based on a 

variety of calls-to-actions and 

objectives.

Lead forms are pre-populated with 

members’ contact and professional 

demographic information. 

Members can fill out a form with just 

a couple of clicks in the LinkedIn 

app. 



Two Clients, Three Campaigns 

You Should Be Running Right 

Now



Policy Thought Leadership
Audiences

DC Opinion 

Leaders, 

Member 

Co. & 

Email Lists
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3x
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Lobby & Hill Days
Audiences

Member 

Co. 

Employees, 

DC Opinion 

Leaders

Performance
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Lobby 

Day 

attendanc

e



Activate Advocates
Audiences
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Activate Advocates
Audiences
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