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"Undisputedly the most trusted platform”
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Trust for privacy, reliable content, safety and ads
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Platform with most confidence in to Platforms least likely to show you
protect your privacy and data? deceptive content, fake news, scams,
or click bait?
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Platform do you feel the safest
participating in or posting on?

Platform has the most annoying ads?
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LinkedIn Members are Extremely Civically Engaged

Party ID on LinkedIn Political Engagement
(% Frequency)

Donated money to a political
campaign, party and/or organization

44%

Share or write a post about a

political topic 42%

Attended a poltical campagrn/event
in person

40%

Worked/Volunteered for a political 28%
campaign, party and/or organzation




Targeting



The largest global community of professionals

120M 3.7TM

U.S. Professionals U.S. Government &

1.8M 500M 610k

U.S. Nonprofit "D.C. Opinion Leaders"
Organization Professionals Professionals are on LinkedIn

240K 8.9M

U.S. Legislative, Judicial U.S. Hospital, Health Care,
& Public Policy Professionals & Medical Professionals



DC Opinion Leader Audience

v | Your estimated target
Target by ‘ DC Opinion Leaders - I ® . 5
| audience
610,000+ Linkedln members
@ What location do you want to target? (required)
Learn more
include = start typing a country, state, city, or town... See full list
@ Washington D.C. Metro Area
includ i = . . . .
nclude Washington D.C. Metro Area X l: Mllltar'j,l’} LE‘EIS[EUUE‘ Off ce,
Public Policy, Judiciary,
r Government Administration,
= : : 5 . : L
+-| What industries do you want to target? Executive Office, Political
| | Organization, Government
include = start typing an industry... See full list RElEtiﬂﬂS}ThiﬂHTﬂﬂkﬂ,
Nonprofit Organization
include Broadcast Media X  Research ¥  Military %  Legislative Office X Management, Broadcast

Judiciary ¥  Government Administration »  Executive Office X
Public Policy ®x  Mewspapers ®  Publishing x

Public Relations and Communications X

Nonprofit Organization Management »  Writing and Editing
Political Organization ®  OnlineMedia ®  Think Tanks X

Government Relations X

Media, Writing and Editing,
Online Media, Newspapers,
Publishing, Public Relations
and Communications,
Research

@; Audience expansion: Enabled

Your ad and campaign should not
discriminate based on personal
characteristicz.Learn more




Sponsored Content
Engage your target audiences with relevant content
Including images, infographics, video and more

in Search for people, jobs, companies, and mare. .. av £ ﬂ "'1 ﬂ

Home Profile etwork 1 Busin 1 Upgrade

10 Week Front-End Course - Leam about the 10 week pant-time Front-End Web Development Course.

Target your most
valuable audiences

| people viewed your profile wavs to keep in touct
JUS“H Chase 12 inthe last 3 days 15 : P in touch

Project Manager at Voxly Communications Chris Roybal has a new job.
New jobs at AIF Worldwide, Six28 - Sr. Technical Program Manager
Irmprove your profile e Freshing Partners, Commona at Crosswise Group

,f i

‘ Say congrats ‘

@ Share

‘ FixDex 5
shared this

Learn how to undestand the values and needs of your customers.

FixDex shared: Follow sponsored
1-Hour Mobile User Studies
Let real user perspectives inform
Learn how to understand the value and needs of your customers. your designs. Gather invaluable

Insights 1n a free 1-hour session

Reach your prospects
across devices

_ _ _ Propel Your Job Search - Fast!
Creating Deeper Customer Relationships On the job hunt? Get your work in

[&

Every company has the same mission. front of the right people and let 1,000s

of top tier companies compete for you

®eeeC VIRGIN T

, ]

Like - Comment - Share

Simple Prototyping

Create realistic animations and bring

& share

your designs to life as interactive

Creating Deeper Customer Relationships

FixDex e prototypes. Mo code reguired
. . ‘ shared ths e i@ Jerry L. Hamilton
D rlve q u aI Ity I e ad S LeaHiBDw 5 iRdestRd thevalussahdnaedsor I Great perspective. The old adage “too much of a good thing® rings true. About Feedback Privacy & Terms
your customers.

) comment [ share

_f-1 Meredith Fallon Linked[® Linkedin Corp. © 2014
Thanks for sharing! | especially like the bit about gradually increasing complexity.

-ﬁ Jason Anderson Great approach to strengthening bonds with customers!
w

Jeremy Rios
& Directory of product at Maxwell Engineering
23 mins

| agree that cutting methane emissions is an important step, but the real impact will
only come when we shift more of our energy usage to renewable sources.

and engagement

—

Price Structure: CPC
or CPM



Sponsored InMall

Deliver personalized, 1:1 messages at scale
and avoid the clutter of the email inbox

Mobile-optimized design for easy
clicks

What's new with messaging?

.'; Mike Gatti

Resources for retailers

You can now find your pending invitations in

or visit the Help Center.

Braden,

MEMBERSHIP PERKS
TO SHARE WITH YOUR TEAM

Real-time delivery only when
members are active on LinkedIn

Did you know? Your company is a member of the National Retail Federation.
That means you and all of your co-workers have access to NRF member

8 NETWORKING
benefits. Create a MyNRF account at NRF.com to take advantage of: Register for a regicnal dinner with your peers
= NEWSLETTERS
. » Metworking with industry peers at dinners in your own city Subscribe to newsletters on trends, research and news
U n CI utte red p rOfeSS I O n al CO ntext « MNewsletters that deliver the latest t.renl:ls and insights to your inbox = RESEARCH
] * Research and resources from NRF's Retail Library Download research and resources from the Retail Libra
. » Webinars that provide actionable insights = WEBINARS
Strl Ct freq u e n Cy CapS an d 100% » Your own personalized view of industry news on NRF.com Watch archived webinars and register for future cnes
= NRF.COM

Learn more and share these perks with your team: Customize your NRF.com experience

deliverability

Questions? Please let me know. Call B00-673-4692 or email
membership@nrf.com.

Sincerely,

Flexibility to personalize your
content

B © Kk @

Mike Gatti
Senior Vice President, Member Relations
Mational Retail Federation

Price Structure: Cost per
Send

their new home. More questions? Take the tour

seec 0 Varizon T 3:26 PM

<

Energy Nation

You Make Energy Work

en

Energy Nation

Dear Taylor,

We are innovators. We are explorers. We are bunlders. And
we work hard!

We are the men and women of America’s oil and natural
gas industry, Our work makes America a better place 10
live. Encrgy powers businesses, heats homes, fucls cars,
and helps make Amenca secure

We have a great story to tell- -and we should be ph\\ul o
tell it! That's why Encrgy Nation is here, to provide the
information and tools necessary to unleash the voices of
cnergy industry in their communitics and in the halls of
govermment

ol ENERGY NATION today o stand up and speak out in

support of our industry.

Thank you!

I'he Encrgy Nation Team




| ead Gen Forms

eeee0 VIRGIN T
FixDex Custom Solutions t (

Easily generate high-quality leads
o " w iy from your campaigns, based on a

pear & P L variety of calls-to-actions and
:Ulc;?;?wRi:)ttcl)nndzxﬂds e With FixDex Custom Solutions, it's easy to see O bJ e Ctlves ]

1|l the information you care about in one place FixDex’S Webinar Series:

Your customized platform will empower vou t

pakis faster biettandnformed deckions o, Customer Relationships

Aar ImiTe ~LLT 8 Hic 1c Q\..f ar the mos . . . . .
optimize your ROL. This is by far the most Learn how FixDex optimizes their business by

h"'[“;; ' to bridg "””" platiorms for cross building strong, driven relationships ...see more Lead formS are pre-popu Iated With
NI [T —— members’ contact and professional

policy.
ex seamlessly integrates with your

. | & x AN FixD = n =
Webinar: Creating Deeper Customer existing data sources' Email address del I Iog raphIC |nf0r| I Ia.thn .
Relationshps « Align your organization: FixDex helps you jstein@nasa.com
fixd align your business around the metrics that

matter most to your busine!
Sign up « Visualize your metrics: FixDex lets you First name Last name

LOiql]du y ngl“tm Joseph  Stein Members Can fl” OUt a form Wlth JUSt

lessly across your systems® Job title

a couple of clicks In the LinkedIn
app.




Two Clients, Three Campaigns
You Should Be Running Rignt
NOw




Policy Thought Leadership

Audiences

DC Opinion
L eaders,

Member

amme National Marine Manufacturers Association (NMMA) & Falloi

| o Co. &
Washington can turn its attention to the water to see continued econo -
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2018. https://Inkd.in/e3TNMfn

Four Policies to Watch for the Boat
Industry in 2018

Published on January 24, 2018

Performance

Thom Dammrich < Follow
President of the National Marine Manufacturers Association ' 6\ 3 (
4 articles ]

With the pace of news and change in Washington, D.C. moving faster thar

2018 looks to be another important vear for the recreational boating indus

: : 5 Four Policies to Watch for the Boating Industry in 2018
also stands to be another busy year for our industry with a significant pus!  + .. f=rrer i

-~ T =
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legislative achievements ahead of the mid-term election cycle.

In 2017, recreational boating saw an estimated $37 billion in direct sales— @& Like E Comment & Share Top Comments w

support over 650,000 jobs. On behalf of these workers, the NMMA’s gover et
relations team ensures legislators know the issues most important to our industrv.




Lobby & Hill Days

Audiences

American Wind Energy Asso...

Member
Co.

Join us at Wind Power on Capitol Hill February 15 &

16, and help brief your lawmakers about how Wind | Em pl Oye es

Works for Americal hitps://Inkd.in/dgaa-ha o )
DC Opinion

Leaders

American Wind Energy Association 4 Follow

Wind energy is supporting American family farmers and ranchers throughout the
countrv. making over $245 million a vear in lease pavments to landowne! ...see more

Performance

FOR 3X
AMERICA Lobby

WIND
WORKS

6 Likes « 1 Comment

Day

& Like 3 Comment L,/-‘ Shari

o attendanc

& Like EHComment A Share

e




Activate Advocates

DON'T RAISE TAXES ON WIND ENERGY!
Tax reform gone bad: clean energy workers' jobs and

investment in our economy at risk.

American Wind Energy Association

9.714 followers

“ !

Tell Congress to not put U.S. factory jobs at risk by retroactively taxing wind power. v

$) L3

ambers to not increase taxes on wind power.

ax Reform would have a chilling effect on private investment in U.S. infrastructure.

ress can change the terms of business contracts years after agreements are signed and
nanging the rules in the middie of the game would be disastrous for American workers
g wind turbines and farmers and ranchers harvesting the wind.

Tell House members to not increase taxes on wind power. louse representative and demanding they keep the wind energy tax reform deal that was
rgrcengage.com already agreed to in 2015.

Audiences

\Wilgle

Energy
Skills

Performance

2.5X

benchmar
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Activate Advocates
Audiences

Member
Co. &

BOATING UNITED

Because Boating Matters E i I
Home Take Action! Find Your Officials Bills Sign Up NMMA.org
L . t

National Marine Manufacturers Association (NMMA e
- ' ' yiactur ——— ) 4+ Follow
h [ers
NMMA needs YOU to send a letter now to your legislator and tell them to stop the € Action!

unnecessary burden that they would be placing on marine manufacturers across the
U.S. https://Inkd.in/e_pZK3k

SEND A LETTER NOW

I
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Boating Matters

osin e 2 commury o Performance

boating businesses, enthusiasts and
supporters. Together we shape policy
that affects our industry and our
interests.

supports jobs, economic development
and recreational activities for millions
of Americans. We're not just weekend
boaters; we're employers,
manufacturers, taxpayers and citizens
who make a difference in all 50 states.
Our industry has legislative and
regulatory issues that are important.
Issues that affect a uniquely domestic
industry that reaches millions of
businesses, community members and
voters.

ion

c: TELL CONGRESS TO PROTECT
il AMERICAN BOATS

We can't be ignored by policymakers.

That's why we unite as an industry and
R | ke let our collective voice be heard in
Washington and around the country. To

f C . . | O d show lawmakers that boating matters.
& Like E Comment & Share Top Comments w nt or Commerce recently initiated an

~ractices case for aluminum-a critical
material for the marine industry.

Marine manufacturers rely on aluminum sheet for boat
canstriiction. trailers. enaines. and comnaonent narts and




