Reimagining LinkedIn
as an Advocacy &
Thought Leadership Platform

Achieve your client’s goals by creating, sharing, and
promoting content to the right professional audiences
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Marketing Solutions




LinkedIn — Five Things

1. Audience — Reach the Professionals that Matter
2. Content — The Most Effective Content Delivery Platform

3. Data — Unique, powerful targeting options
4. Media — Simple, high impact advertising units
5. Tech Roadmap — Conversion tracking, audience matching, and
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For the first time in the history of media you can
engage with the world's professionals in one place




The largest global community of professionals

120M 60.4M

US Professionals National Opinion Leaders

3M 414M 450K

MBA Graduates ; : DC Opinion Leaders
professionals are on LinkedIn

oM 6.3M

C-level Execs Small Business Owners



Breaking News from National Journal

*50% more policy professionals report using LinkedIn than Facebook
for their work, and it’s not just for networking. The platform is
quickly becoming a go-to destination for news content, as well.

- Early data from 2016 report Washington in the Information Age.
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CONTENT : THE MOST EFFECTIVE CONTENT
DELIVERY PLATFORM
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LinkedIn’s Content Ecosystem

Curated Feed

PREMIUM Search for people, jobs, companies, and more... Q

Joshua Cooper Ramo 2d
International best-selling author, CEOQ, pilot

Thank you Reid Hoffman for the recommendation for my new book The Seventh Sense.

"Ramo describes the power of networks with a statesman's feel for history and sense of
the moment, and that's precisely what we need right now."

Extra Sensory Production

Reid Hoffman on LinkedIn * The Seventh Sense
will help you develop a feel for the Networked Age.

Like * Comment * Share * @2

Meghan Brockmeyer 1d
W) *Yat LinkedIn

| After 11 years, Box's CEO understands the

best way to sell to big companies

businessinsider.com * Box CEO Aaron Levie
shares his thoughts on where the future of
enterprise sales is headed.

Like * Comment * Share

Publishing Platform
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m PREMIUM — | Search for people, jobs, companies, and more... l Q Advanced 'a ‘] +&

Home Profile My Network Jobs Interests Business Services Go to Sales Navig

NATIONAL

RETAIL

FEDERATION

Matthew Shay 2nd ® PREMIUM

President and CEO at National Retail Federation
Washington D.C. Metro Area | Nonprofit Organization Management

Current National Retail Federation
Previous International Franchise Association
Education  Georgetown University - The McDonough School of Business

v 500+
) View in Sales Navigator CONRGCIOHE

LTS Futurama | LSS Futurama | Inspector | [MID: 19236636]

@ https://www.linkedin.com/in/matthewshay
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Why Does Content Work on LinkedIn

*LinkedIn is the only platform where the audience you want to reach
IS waiting for you, and wants professional content.

e Other sites have content in search of an audience but LinkedIn has

an audience in search of content.
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*You have the ability to speak directly to the people you want to
reach and engage them in an ongoing discussion.




Professionals engage with purpose X
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@ O billion content impressions / week



mail.google.com

LINKEDIN IS #1

in thought leadership, discussion and news.

Monthly Page Views (Millions)
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DATA : UNIQUE, POWERFUL TARGETING
OPTIONS
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Market to Who Matters:

Get to the Right Professional

Audiences

L]

Rich demographic data

Job Function, Seniority, Company Name,
Geo, Industry

=

Persona targeting

Job Searchers, Opinion Leaders, Mass Affluent,

Business Travelers

Interest-based targeting
Group Membership, Skills, Companies Followed

B

Your own audience data
Target by Company




Start with Campaign Manager Ads.LinkedIn.Com

e OK, now let's target your audience
Heach the right people by selecting specific targeting critena like job title, location and more

& What location do you want 1o target? Your estimz
audie

Lidga - 88 TUll 1Sl AD0.000.000+ Li

Select specific targeting criteria to zero in on your ideal audience:
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MEDIA - SIMPLE, HIGH IMPACT
ADVERTISING UNITS



Sponsored Content

Engage your prospects with relevant content including images, infographics, video,
and more

in Search for people, jobs, companies, and more. . Acvanced u "'1 ¢

Home Profile Metwork erests Busir 1 Upgrade

10 Week Front-End Course - Leam about the 10 week pant-time Front-End Web Development Course.

Target your most
valuable audiences

- people viewed your profile wavs to keep in touct
Justin Chase 12 inthe last 3 davs 15 wa p in touch

Project Manager at Voxly Communications Chris Roybal has a new job.
New jobs at AIF Worldwide, Six28 . Sr. Technical Program Manager
Improve your profile e Freshing Partners, Commona at Crosswise Group
Fi

‘ Say congrats ‘

D& Share

‘ FixDex 3
hared this

FixDex sharad: Follow | aponsored

1-Hour Mobile User Studies

B Reach your
prospects anywhere

Learn how to undestand the values and needs of your customers. Let real user perspectives inform
Learn how to understand the value and needs of your customers. your designs. Gather invaluable
Insights in a free 1=hour session

_ Propel Your Job Search - Fast!
Creating Deeper Customer Relationships On the job hunt? Get your work in

Every company has the same mission. front of the right people and let 1,000s

TSSO of top tier companies compete for you

$
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Like = Comment = Share
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Simple Prototyping
Create realistic animations and bring
your designs 1o life as interactive

@ Share @ Photo

" FixDex e prototypes. Mo code reguired
- - e @ Jerry L. Hamilton
D r I V e q u aI I ty Leaiitiow o Uridestid the valuss shd naeds of I Great perspective. The old adage “too much of a good thing® rings true. About Feedback Privacy & Terms
your customers.

Q Comment [Z' Share

H Meredith Fallon Linked[fl] Linkedin Corp. © 2014

Thanks for sharing! | especially like the bit about gradually increasing complexity.
g’ Jason Anderson Great approach to strengthening bonds with customers!

engagement and
leads

Jeremy Rios

ict at Maxwell Engineering

| agree that cutting methane emissions is an important step, but the real impact will

Creating Deeper Customer Relationships ) §
only come when we shift more of our energy usage to renewable sources.

fixdex.com
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InMall - Unique product, uncluttered environment,
and effective results

Mobile-optimized
design for easy clicks

Only delivered when
members are on
LinkedIn

Uncluttered
professional context

Flexibility to tailor

your content S

7; Mike Gatti

Resources for retailers

Braden,

Did you know? Your company is a member of the National Retail Federation.

That means you and all of your co-workers have access to NRF member
benefits. Create a MyNRF account at NRF.com to take advantage of:

Metworking with industry peers at dinners in your own city
Mewsletters that deliver the latest trends and insights to your inbox
Research and resources from NRF's Retail Library

Webinars that provide actionable insights

Your own personalized view of industry news on NRF.com

Learn more and share these perks with your team:

Questions? Please let me know. Call 800-673-4692 or email
membership@nrf.com.

Sincerely,
Mike Gatti

Senior Vice President, Member Relations
Mational Retail Federation

What's new with messaging?

You can now find your pending invitations in
their new home. More questions? Take the tour
or visit the Help Center.

MEMBERSHIP PERKS
TO SHARE WITH YOUR TEAM

NETWORKING

Register for a regicnal dinner with your peers
NEWSLETTERS

Subscribe te newsletters on trends, research and news
RESEARCH

Dawnload research and resources frem the Retail Library
WEBINARS

Watch archived webinars and register for future ones

NRF.COM

Customize your NRF.com experience
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Energy Nation

You Make Energy Work

en

Energy Nation
Dear Tavlor,

We are innovators. We are explorers. We are builders. And
we work hard!

We are the men and women of America’s ol and natural
gas industry. Our work makes America a better place 1o
live. Encrgy powers businesses, heats homes, fucls cars,
and helps make Amenca secure

We have a great story to tell—and we should be proud to
tell it! That's why Encrgy Nation is here, to provide the
information and tools necessary to unleash the voices of
energy industry in their communitics and in the halls of
govermment

n ENERGY NATION today to stand up and speak out in
support of our industry

Thank you!

I'he Encrgy Nation Team

Join Energy Nation




TECH ROADMAP : CONVERSION TRACKING,
AUDIENCE MATCHING, AND MORE
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LinkedIn Targeting Roadmap - Coming Soon

1. Audience Match
7. Conversion Tracking
3. Retargeting

4. Past Companies
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