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Today’s 
Agenda

• Planning education campaigns

• Messaging and resources

• Timelines and mediums

• Creative approaches

• Q&A



Where to Start

• Get organized

• Strategic planning and goal setting
• Know ahead of time what your 

campaign(s) need to achieve
• Audit your activities to determine 

what’s most effective, where shifts 
can be made

• Make a content calendar 

• Get to know your eligible 
population

• Find the right messengers/champions
• Conduct a survey/focus group, hold 

town halls
• Listening tour with senior 

leadership/key committees/ERGs





Building Trust through Transparency

• Transparency is a recruitment tool, essential for building trust

• Misinformation about PACs is on the rise, explaining processes 
and procedures is one of the best tools to combat it

• Demonstrates value/measures impact of the political program to 
internal stakeholders

• There’s nothing to hide, nothing “dirty” about your program

• Essential for attracting young professionals 



Communicating Value in a Skeptical Environment

1. Educate and address the misinformation

2. Get a senior management champion (or a few)

2. Benchmarking, competitor/industry performance

3. Morale-boosting, inclusivity, model on organizational brand

4. Demonstrate the PAC as a business function/strategy/tool

5. Consider the PAC as more than just a fundraising tool – update 
people, send fun messages, be creative and become a 
resource

6. Have answers prepared for tough questions/skepticism



Creating the Right Messaging: Best Practices

• Back to Basics: don’t assume anyone knows anything about 
your PAC

• Simplify: concise, visual messages are most effective

• Branding: align with your organization’s brand, tone down the 
D.C. imagery

• Promote inclusiveness: communicate the importance of what 
you can achieve together, make it relatable to the day-to-day

• Awareness: Take stock of (don’t avoid) current events and 
determine what the tone of your communications should be

• Have fun!



PAC Messaging/Education: Best Practices
What to always include:

- PAC basics: why the organization has a PAC and its role

- Put a face to the PAC: who contributes, how many donors, “employee-funded” 

- Personalize the PAC: why should they care, why do others give?

- What’s in it for them: highlight the benefits of joining

- Make it easy to learn more: link a toolkit, PAC website, intranet, etc. your audience can 
visit for more information



PAC Messaging: Education 
Key Facts:

- Corporate PACs are not funded by corporate money.

- Corporate PACs are employee-funded through small dollar contributions (average $). 

- Corporate PACs are limited. 

- Corporate PACs represent the most transparent money in the campaign finance 
system.

- Distinguish between employee-funded PACs and super PACs

- Transparency is king!



PAC Messaging: Education 
Addressing skepticism:

My contribution doesn’t make a difference. 

Even if you give just a few dollars a pay period, your participation helps 
ensure ABC PAC has a strong presence on Capitol Hill. Regardless of the 
amount, our efforts are stronger the greater the participation we achieve 
across all levels, business units and facilities.



PAC Messaging: Education 
Addressing skepticism:

I don’t like the PAC’s candidates. I don’t like politics, period. 

In a company with thousands of employees, it’s virtually impossible that 
everyone will share the same political views. Try to remember that 
candidates from both political parties and with vastly differing ideologies 
have been –and continue to be- supportive of issues that affect 
manufacturing. ABC PAC must work with elected officials and political 
candidates to advance the interests of the company regardless of their 
stance on many other issues or their party affiliation. We encourage you to 
support the efforts of ABC PAC and in your personal life work to support the 
candidates you feel best represent your views. 



PAC Messaging: Education 
Addressing skepticism:

I don’t believe money has a place in politics.

Campaign finance is undoubtedly controversial. Keep in mind that PACs 
were established as a legal, regulated and transparent channel for political 
contributions as a response to Watergate in the 1970s. In fact, the 
regulations PACs operate under remain unchanged in the decades since. 
They allow organizations like ABC to participate in the political process by 
supporting candidates who support our priorities through a voluntary, 
limited and transparent process. 



Create/Review Political Engagement Policy 



PAC Facts Resource Hub – pac.org/pacfacts



PAC Facts Resource Hub – pac.org/pacfacts



Council Resources



Council Resources



Timelines and Mediums: Best Practices

- Email: keep it short and sweet, don’t overwhelm with information

- Get creative: use visuals, think outside the box to grab people’s attention

- Events and personal engagement

















Creative Ideas for Engagement

• Podcasts

• PAC Carnival 

• PAC jeopardy or trivia games

• “Found it” emails

• PAC “office hours” 







Questions 
and 
Discussion



Kristin Brackemyre 

Director, PAC & Government Relations 

kbrackemyre@pac.org

Contact 
Information

mailto:kbrackemyre@pac.org
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