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Developed vs. Developing Debate
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Press Conference for the First Session of the 13™ National People's Congress

[ |- -
B -

¥

~ “China is ready to fulfill its due international
responsibilities commensurate with its'status as a
major developing country.”

- Premier Li Keqiang
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China, which is a great economic power, is
considered a Developing Nation within the
World Trade Organization. They therefore get
tremendous perks and advantages,
especially over the U.S. Does anybody think
this is fair. We were badly represented. The
WTO is unfair to U.S.
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200 million Chmese livein a hlgh income country.
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B Economic development - high
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Getting the Message Right




In China For China
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“Look at situations from all angles, POIitical

and you will become more open.”

Correctness
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Project Dragonfly
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Technology




Social Priorities

Poverty Alleviation Healthy Lifestyle Green Development
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Top Line Recommendations

1. Be a part of the conversation

2. Focus on high-priority issues

3. Know your stakeholders & messages
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