
   





NRF Mission 

To advance the interests of the retail industry through: 

 Advocacy 

 Communications 

 Education 



Retail = Jobs? 



Research 



Storytelling 



Spokespeople 





BREAKING NEWS!  
 

“NRF Forecasts 

Marginal Sales 

Gains This Holiday 

Season” 



51% of consumers 

said the economy 

would impact their 

holiday shopping. 









Takeaways 

 Be relevant 

 Be authentic 

 Be timely 

 Do your research 

 Tell good stories 

 Choose the right 

spokespeople 



 

mcbreenk@nrf.com 

 

 
@KWMcBreen 

 

Contact Me 


