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Crayola is passionate about helping parents and educators
raise creatively inspired children.

BRAND MISSION



CRAYOLA IS…
…available in 84 countries 

…in more than 12 
languages across North 
and South America, 
Europe, Asia-Pacific, 
Africa, and the Middle 
East. 

Every day we produce more than 22 
million creative tools, and every one of 

them is made to the same standard 
worldwide.



EVERY DAY WE…
• Make 13 million crayons
• Make 3 million markers
• Make 500,000 jars of paint
• Make 22,000 Silly Putty eggs
• Make 170,000 pounds of modeling 

compounds
• Source 8 million sticks from suppliers
• Source 20 trailers and 2 railcars of raw 

materials
• Ship 70,000 cases
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What drives your CSR strategy?

• Culture
• Business strategy and objectives
• Employees
• Philanthropic priorities and programs



How do you measure CSR?
 Employee 

Feedback

 Sales

 Leadership 
Satisfaction

 OTHER



How do you measure “engagement”?

 Consensus













Using Networks and Their Resources



Using the Past to Shape the Future



In Our 
Community 
With
United Way





Corporate Culture 
& Strategies

Leadership 
Vision & 

Alignment

Corporate 
Philanthropy 
Objectives

EE

Engagement Advances Corporate Social Responsibility



EMPLOYEE ENGAGEMENT



Jennifer Vancil
Government and Community Affairs

Owens-Illinois, Inc.
Jennifer.vancil@o-i.com

567-336-1381 

mailto:Jennifer.vancil@o-i.com


O-I at a Glance

21

 Founded in 1903 by Michael J. Owens

 Headquartered in Perrysburg, Ohio

 2016 global sales of $6.7 billion

 27,000 employees

 80 plants in 23 countries

 Over 6,000 direct customers

 More than 1,800 patents

 Proud to make the most sustainable packaging
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Our global presence

23
COUNTRIES

80
PLANTS

*numbers do not include O-I joint ventures



Our Global Customers
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At O-I, the way we engage with our 
customers sets us apart.
We are developing new capabilities, leveraging 
our strengths across the enterprise, and working 
with a customer-centric mindset to enable the 
success of our partnerships. 



We are committed to 
the sustainability of 
our company, 
and proud to make an 
inherently sustainable 
product: glass

What Does 
Sustainability 
Mean to O-I?
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SUSTAINABILITY ENCOMPASSES:
 Our people

 Our culture and our ethics

 Our product and how we make it

 Innovation and our future

 How we treat the environment

 How we support our communities



Giving Back
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O-I recognizes and values the importance 
of giving back and is dedicated to making a 
positive impact in the communities where 
we live and work. 

Giving across the globe takes place 
through our regional Headquarters 



Community Impact
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 O-I commits to taking a positive, active role in the 
communities where we live and work with support 
given in the areas of:
 Education

 Environment

 Social Need 

 Arts and Culture

 Commitment to education and environment are a high 
priority.

 O-I believes in global leadership that extends beyond 
the marketplace through commitment to community 
and initiatives that better the lives of others. 



• Customer Collaboration
• Opportunities
• Outcomes

• Community Impact
• Accomplishments
• Future Vision
• Collaboration

How to Measure Engagement and CSR
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 Corporate Engagement
 Funding
 Advocacy
 Volunteer Base

 Employee Engagement
 Funding
 Advocacy
 Volunteerism



: M O U L D I N G  T H E  F U T U R E

WHY THE UNITED 
WAY?
United Way solves issues that 
no single donor, non-profit or 
government agency can 
accomplish on their own.  
Making a measureable 
difference…

• Locally
• Nationally
• Globally EDUCATION INCOME HEALTH

OPPORTUNITY







QUESTIONS?
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