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WHY IS DIGITAL SO IMPORTANT 

“Social media and a proliferation of online news organizations are 
undercutting the power of political and media elites, resulting in an 
electoral system that's more open — and more chaotic — than ever 
before.”

- Timothy Lee, How the Internet is Disrupting Politics
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Why is digital different?

PUBLIC AFFAIRS ADVERTISING 

Optimization and Analytics 

Scalability 

Cost to Entry 

Shareable and Self-organizing

Crowded and Unpredictable

Increased Transparency  
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Infographics 

DIGITAL & DATA TOOLS FOR LOBBYING

Long vs. Snackable 

Data Driven vs. Story Driven

Creative use of imagery and color

Action Oriented

Shareable 

Evergreen or Easily Adaptable 
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Infographics 

DIGITAL & DATA TOOLS FOR LOBBYING
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Infographics 
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Infographics 
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Infographics 

DIGITAL & DATA TOOLS FOR LOBBYING
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Data Visualization

DIGITAL & DATA TOOLS FOR LOBBYING
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Digital Storytelling

Social Proof 

(social influence)

Humanize Your Policy Argument

Humanize Your Organization

Reminder of a Larger Purpose

Explore New Channels or Platforms

DIGITAL & DATA TOOLS FOR LOBBYING
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American Chemistry Council 

DIGITAL STORYTELLING 
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BP

DIGITAL STORYTELLING 
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Obama Campaign

DIGITAL STORYTELLING 
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DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Targeting and Optimization

Metrics

Enhanced Accountability

Cost 

Increased Engagement 

Social Proof 

Mobile Friendly  
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Why Use Digital Advertising for Public Affairs?

DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

1. Gain New Supporters/ Advocates

2. Increase Awareness About a Policy Issue/ 

Thought Leadership

3. Persuade Policymakers and Re-frame the 

Debate

4. Increased Engagement with Employees, 

Members or Current Advocate

5. Extend Earned Media Reach 

TOP

Reasons to Use 
Advertising for 
Public Affairs
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Why Use Digital Advertising for Public Affairs?

DIGITAL ADVERTISING FOR PUBLIC AFFAIRS
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DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Become a Thought Leader:
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DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Raise Awareness:
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DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Change the Conversation:
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DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Extend Earned Media Coverage :
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DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Engage Your Advocates:
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Understanding your goals will help you decide on: 

DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Budget

Platforms

Creative

Audience 

Targeting 

Call to Action
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Types of Digital Advertising:

DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Social Media 

Video

Pre-Roll, Non-Skippable

Banner and Display

SEM

Pop-Up Ads

Email Ads

Sponsored Content

Native, Podcasts, Sponsored Op-Eds

Digital Radio Ads

Flash Ads

Page Takeovers

White Paper Model

Acquisition Model or Petition
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Types of Targeting:

DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Targeted Audience

Cookies

Device Ids

Geo-fencing

Geo-targeting

Behavioral Targeting

Demographic Targeting 

Look-a-like targeting

Contextual Targeting

Social Media Based Targeting

Re-targeting (pixels)

Custom Audiences
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Integrating Your Digital Advertising Efforts Into Your Campaign

DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Landing Page

Message Testing

Targeted Messages delivered to Right Audience

Optimize Your (CTA) Call to Action

Proper Page Analytics

Retargeting 
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Look for Key Advertising Integration Points:

DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Retargeting 

In-person events

“News-jacking”

Release of new findings

What should you be looking to create:

“Surround-sound” 

Device ID and multiplatform
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Fraud, Waste and Abuse:

DIGITAL ADVERTISING FOR PUBLIC AFFAIRS

Blind-ads

Click-bots

Rate Card

Approved site list

Blacklisted sites 

Ad blockers

Retargeting
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CONTACT ME:
Nick DeSarno

ndesarno@pac.org
202.787.5971


