
THE NEW NORMAL 

Technology and analytics are key to weathering the coronavirus 
pandemic and emerging stronger.
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DIGITAL TOOLS AND TACTICS

Successful virtual events 

Online listening Paid targeting

Power of LinkedIn

Google sees an 
average of 40K 
searches every 

second

35% of users on LinkedIn 
in EMEA are mid to 
senior level decision 

makers

Mass awareness to nice 
audiences, retargeting 

means deeper 
engagement 

Webinars are the new 
panel discussions, 

networking events, 
launches



FUTURE-PROOFING

OWN 
DIGITAL 

PRESENCE + 
SENIOR 

LEADERS

MAP YOUR 
AUDIENCES 
AND SET UP 
LISTENING 

NOW IS THE 
TIME TO TEST 

AND LEARN 

IF 
SOMETHING 
WORKS KEEP 

DOING IT 



DIGITAL FIRST STRATEGY

Digital communications shouldn’t play into your broader 
communications strategy they should be at the heart of your 
communications strategy. 

Digital can unlock new tactics, reach your audiences and show clear ROI.

Your communications strategy needs to be digital by design. 



IN-PRACTICE

Online listening and stakeholder 
mapping

Digital senior leadership


