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BE THE MATCH

Saving Lives Through Cellular Therapy
@BeTheMatch & @iRyanPena
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— CHRIS & DILLON

Leukemia patient & his friend. While waiting for
his match, created a bucket list.

Setting a world record for most people to join the
registry in 24 hours.

Launched #LemonsForLeukemia to raise
additional awareness.
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Social Listening

« TweetDeckK (Free - Only for Twitter)

° Sprinklr (All-in-one social listening tool)
- Facebook

* Instagram

« Twitter
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#LemonsForleukemia

CHALLENGE
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Measuring ROI

IF4. 65% ./ Define Success

Designer
y 10.6%

PV S aralib o i Save Your Data

Historical hashtag data is limited

Use The Data
Focus your efforts
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Quality Score

AEEANEERN

Identify Your Advocates
Cultivate new relationships
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Leverage social KIS (Keep It Use your data to
listening to Simple). keep your

make calculated Complicated and advocacy efforts
predictions. social don’t work. fresh.
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http://join.bethematch.org

